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Events like this not only help keep people physically
healthy but also strengthen the values within society.
It is heartwarming to see such a large participation
from NGOs—309 NGOs took part this year. The
Tata Mumbai Marathon contributes to the social
health of society, not just the personal health of
individuals, and that is extremely important today.

H.H. Gurudev Sri Sri Ravi Shankar

Starting from the iconic CSMT, the
race passes through almost the
entire city. The Tata Mumbai Marathon
is the pride of the city.

Shri Rahul Narvekar,

Hon'ble Speaker of Maharashtra
Legislative Assembly, Government of Maharashtra
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This marathon is a great beginning for women
—not just for physical and mental well-being,
but for building resilience, competitiveness, and
the determination to cross every finish line in life.

Smt. Amruta Fadnavis
- Philanthropist and Social Activist
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| welcome everyone to Mumbai—the maximum city of India.
As the financial and one of its most tech-enabled hubs, it's
fitting that this race, with over 70,000 participants, is
powered by technology—from precise timing systems to
runners tracking pace and heart rate on smartwatches.
Today, everyone is connected, tech-savvy, and more conscious
of their health.

Shri Rajesh Aggarwal,

IAS, Chief Secretary, Government of Maharashtra
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The Tata Mumbai Marathon has been a launchpad
for many Indian Army athletes, helping them rise
through the ranks and even progress to representing
India at the Olympic level. That is how we view the
importance of events like the Tata Mumbai Marathon
—as platforms that nurture talent and take athletes
to the highest levels of global sport.

Lt. General DS Kushwah,

AVSM, SM General Officer Commanding, MG & G Area

The Tata Mumbai Marathon brings all Mumbaikars together.
The slogan, Har Dil Mumbai, truly reflects the spirit of the
marathon and highlights how important this event is for
Mumbai. | ran the half marathon—an early start, a superb

course and a vibrant vibe with
happiness all around.

excitement, smiles, and

Vice Admiral Krishna Swaminathan,
AVSM, VSM Flag Officer Commanding-in-Chief, Western Naval Command
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The Tata Mumbai Marathon is a masterclass in crowd synergy,
where 65,000+ participants, citizens and the police move in
perfect harmony. Our teams have worked tirelessly with all the
pressure, especially after the election duty on hand to ensure a
seamless race for everyone. Moreover, our teams in the Police
Cup proved that resilience is second nature to this force.
Many congratulations to all!

Shri Deven Bharti,

IPS, Commissioner of Police, Mumbai

The MCGM's association with TMM has grown stronger
with every passing year. Our partnership reflects
Mumbai's commitment to sustainability and world
-class urban management—from zero mile waste
disposal and enhanced pollution-control measures
to the seamless integration of new infrastructure
such as the Coastal Road. This iconic race not only
celebrates the spirit of the city but also showcases
the very best of Mumbai to the world.

Shri Bhushan Gagrani,

IAS, Commissioner, MCGM
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The race has truly inspired the department to place
greater emphasis on fitness, and we had over 250
employees participating this year. Fitness promotes
overall health and contributes to a positive work
environment, and that has been our experience.

Smt. Malathi Sridharan,

IRS, Principal Chief Commissioner of Income Tax, Mumbai

This race has done something for not only the city, but the
whole sporting ecosystem. It has got people running and
helped form a sporting culture. And if India needs to win
medals, a sporting culture is very important. And to build
a sporting culture takes two to three decades. And this is
the spark that has lit the whole fire.

Shri Adille Sumariwalla,
Vice President, World Athletics
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Mumbai’s lifeline is its railways, and we are always happy
to extend full support to the Tata Mumbai Marathon by
running additional services and ensuring participants
from far-flung areas can reach the venue early in the
morning, ready to take part.

Shri Vivek Kumar Gupta,

General Manager, Central and Western Railways

This race has been pure magic
—a sea of humanity, colour, spirit,
and inspiration.

Andre De Grasse
- International Event Ambassador
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The Tata Mumbai Marathon has evolved into a
hallmark of perseverance, unity, and wellness;
values that resonate deeply with our city and our
nation. As we look ahead, we remain dedicated to
advancing this legacy of excellence, fostering a
culture of health and fitness, and reinforcing the
spirit of giving back to society.

Adrian Terron

- Head, Corporate Brand and Marketing, Tata Sons

Running as a sport has so much to offer, and a marathon
is such a beautiful analogy for life, for business, for how we
all operate. The discipline it takes, the commitment, the
agility—being flexible and able to modify as you go—this
has become a mantra for us, a way of being and operating.
It's how we show up for our clients day in and day out at TCS,
and how we show up for our community. As we say, we're
with you for the long run.

Michelle Taylor
- Global Head, Sports Sponsorships, TCS
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The atmosphere on Sunday was incredible. It didn't
feel like we were running a marathon. It felt like
Mumbai itself was running alongside us. There was
music, bands, and people celebrating everywhere.
It was heady, festive, and full of life.”

V Vaidyanathan
- MD and CEO, IDFC FIRST Bank
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As we step into the third decade of the Tata Mumbai Marathon, we see the “Possible Dream of the Mumbai
Marathon, coming to life in more ways than we could have ever imagined.

Since its inception, we have been guided by a clear purpose: to ensure this marathon grows into a movement,
offering a meaningful plartform for people to come together as a community for the greater good.

Today, the Tata Mumbai Marathon stands as powerful proof that when sport aligns with civic purpose, it can
reshape how cities move, give and grow.

Along the way, the platform has also helped redefine how philanthropy can be mobilised through sport. It
introduced a democratic model of fundraising, empowering individuals to champion causes close to their hearts,
while also creating meaningful avenues for corporates and CSR initiatives to participate. At a time when many
global running events rallied behind a single cause, the Tata Mumbai Marathon embraced cause neutrality —
allowing diverse social issues to find a voice and a platform. This pioneering approach has since been adopted by
several events around the world. The platform has also inspired a new generation of young philanthropists who see
giving not asan obligation, but as an opportunity to shape a more equitable future.

In doing so, it has contributed to strengthening India's social sector, encouraging greater collaboration, structure
and collective impact.

None of this would have been possible without the steadfast partnership of United Way Mumbai, our Philanthropy
Partner. Together, we have built India's largest sporting platform for philanthropy, enabling thousands of
individuals and organisationsto channel their passion into purpose.

This year marks a significant milestone. Through the collective efforts of NGOs, corporates, runners and individual
fundraisers, the platform has raised X60.65 crore, taking the overall fundraising journey of the Tata Mumbai
Marathon to beyond the 543 crore mark.

Yet beyond these numbers lies something more powerful - the true spirit of
the marathon: a shared belief that every step taken can translate into
meaningful social change.

We are eternally grateful to our Title Sponsors — Tata Sons & Tata
Consultancy Services. To our Associate Sponsor IDFC FIRST
Bank and to our Event Partners. To the Government of
Maharashtra, the Government of India and its allied
agencies, we say a heartfelt thankyou.

Our deepest gratitude, to the Athletic Federations -both
Indian and Global and to the people of India, who long
back, took a leap of faith with us. They have epitomised a
Can-Do-Will-Do spirit, that will live on to inspire the next
generation - todream, to soar and to persevere.”

ANIL & VIVEK SINGH

Promoters, Procam International

7



TATA MUMBAI MARATHON
& PHILANTHROPY

The Tata Mumbai Marathon occupies a distinctive place among the thousands of running events held each year. At
first glance, it resembles any major race: a city waking before dawn, roads given over to runners, and a quiet sense
of anticipation at the starting line. Yet from its earliest editions, the marathon has been built around a different
centre of gravity—philanthropy is not an addition, but a defining element of the event.

Participants do more than register to run. Many sign up as fundraisers, supporting causes they care about and
inviting their networks to contribute. Running becomes a form of advocacy. Corporate teams rally support for
issues such as education and healthcare, while individual runners mobilise friends, family, and colleagues around
nonprofitinitiatives. In this way, the energy of the race extends far beyond the streetsit covers.

This impact is enabled by a structured ecosystem led by United Way Mumbai, the marathon'’s official philanthropy
partner. It connects nonprofits, fundraisers, companies, and donors through a transparent and accessible
framework designed for large-scale community fundraising. Unlike most races that partner with only a few
charities, the Tata Mumbai Marathon brings together a diverse range of organisations—from established
institutions to emerging groups seeking visibility.

In the months leading up to race day, nonprofits receive guidance on campaign planning, outreach, and donor
engagement, while corporate teams and individual runners are introduced to causes they may support. This
groundwork fosters a strong culture of peer-to-peer fundraising, where participants mobilise resources through
personal networks, workplace initiatives,and community outreach.

By race day, much of the philanthropic work is already underway. Funds have been raised, awareness expanded,
and relationships established. The event itself brings visibility to this larger movement.

In this way, the Tata Mumbai Marathon becomes more than a race—it serves as a platform that channels collective
energy into sustained social impact.



CEO'S MESSAGE -
PHILANTHROPY PARTNER

The 21st edition of the Tata Mumbai Marathon was far more than a celebration of endurance; it was a profound
testament to how deeply philanthropy has been woven into the spirit of running. Over its two decades, this event
has transcended the boundaries of a race to become a powerful catalyst for collective action. It has showcased that
the power to create change is not a niche privilege—it belongs to every community, every workplace, and every
individual who believes in a fairer, kinder,and more equitable world.

As the official Philanthropy Partner since 2009, United Way Mumbai has been honoured to steer this evolution. We
have witnessed a fundamental shift: the marathon has changed not just how people give, but how they connect
with the causes that ameliorate and uplift our society.

In the TMM 2026 edition, this movement raised over INR 60 Crore for social impact. The scale of participation
remains breathtaking:

» 13,580 individuals chose to run for a cause.

+ 1,632 dedicated fundraisers launched personal campaigns,
bringing new supportersinto the fold of philanthropy.

« Ofthese, 179 individuals raised over INR 2 Lakh each, with an
extraordinary 11 Change Legends raising over INR1Crores.

+ Corporate India remained a pillar of generosity, with 194
companiesfielding 275 teams.

« Together, this collective force championed the work of 300+
NGOs across diverse cause categories.

The result is a ripple effect of social change that reaches far
beyond the finish line. It is reflected in the strengthened capacity
of incredible social organizations to bring hope, resilience, and
opportunity to the vulnerable communities they serve.

As we look toward TMM 2027, we invite this incredible community
to once again push the boundaries of what is possible and
redefine the impact we can create together.

GEORGE AIKARA

CEO, United Way Mumbai

UNITED WAY

% Mumbai



TOTAL

FUNDS RAISED
AT TMM 2004 - 2026

<X543.89 crores
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TMM 2026 PHILANTHROPY
STRUCTURE EXPLAINED

As the Philanthropy partner of The Tata Mumbai Marathon, United Way Mumbai, provides NGOs with a
transparent, cause-neutral platform for social impact. Fundraising is driven through two primary avenues:
individualsand corporate teams.

Individuals create dedicated pages to solicit donations, reaching various "fundraiser levels" from Fundraiser to
Change Legend based on the amounts raised and having a minimum of five donors. Special recognition is given to
"Young Leaders", individuals under the age of twenty-one who mobilise support for social causes. Corporate
participation involves registering teams through specified donation brackets, offering companies employee
engagement and brand visibility. Beyond this, they are also recognised for fostering a culture of giving through
employee fundraising initiatives. The structure ensures high cost-effectiveness, as United Way Mumbai absorbs all
online payment gateway charges, allowing 100% of these funds to reach the NGOs directly.

Participating NGOs are recognized through a "Privilege Level" framework. Points are awarded based on
participation history, the number of active individual fundraisers, and corporate support. These points categorise
NGOs into Participant, Foundational, Advanced, or Elite levels, determining their eligibility for specific incentives,
capacity-building grants, and race-day benefits.



TMM Change Legends represent the highest level
of individual philanthropy at the Tata Mumbai
Marathon, achieved by raising over X1 crore in a
single edition. This milestone carries permanent
honorary status and reflects exceptional
commitmenttosocialimpact.

At TMM 2026, 9 Change Legends collectively raised
X13,89,58,436. Through their influence and
dedication, they mobilise extensive networks to
supportcritical causes atscale.

Their efforts go beyond

fundraising—they create a lasting

legacy of giving. By driving large-

scale contributions and inspiring

others, they redefine individual

philanthropy and play a central
role in strengthening
communities and advancing
meaningful, sustained social
change.

CHANGE LEGENDS

n



Highest Fundraising Individual

VILLY DOCTOR

Founder, Light of Life Trust

Fundraised X2,02,47,878
benefitting Light of Life Trust

Villy Doctor is the inspiration behind Light of Life
Trust (LOLT), an organisation she founded in 2002,
with the mission to break the generational cycle of
poverty, one life ata time.

For Villy Doctor, fundraising has never been about
strategy as much as it has been about sincerity. Her
approach is rooted in sharing the lived realities of
children supported by Light of Life Trust—stories of
determination, quiet resilience, and the desire to
continue education despite difficult
circumstances. Drawing from her roles as an
educator, psychologist, mentor, and mother, she
speaks with a natural sense of care that resonates
deeply with others. Over time, she has found that
authenticity carries its own momentum. When
people sense the honesty and emotional truth
behind the work, they are moved to participate.
Fundraising, in her experience, becomes less
about asking and more about inviting others into a
shared act of compassion.

Fundraising is ultimately about building
relationships and encouraging
participation. When approached with
humility and care, even small
contributions can come together to create
lasting, meaningful change.
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The tangible impacts of fundraising efforts,
reaffirming belief!

Villy Doctor's fundraising efforts sustain Light of Life
Trust's initiatives, including Project Anando, which
supports children at risk of dropping out of school. The
impact is reflected in individual journeys like Ankita's,
who, with continued mentorship and support, stayed
in school and eventually went on to become a police
constable. Stories like these reaffirm Villy's belief that
every contribution can drive transformation. Even
during the uncertainty of the pandemic, when
seeking support was challenging, the generosity of
donors underscored a powerful truth: compassion
endures, and collective effort can sustain meaningful
change.

Philanthropy, driving long-term change.
Villy Doctor views philanthropy as a quiet but powerful
bridge—connecting those who wish to give with those

13

who seek opportunity. In addressing systemic
challenges, she believes its strength lies in its ability to
nurture dignity, enable access to education, and
create pathways toward independence. Looking
ahead, her vision is to extend this support to many
more children, ensuring that no aspirationis limited by
circumstance.

Your advice to new fundraisers.

To those beginning their own fundraising journeys,
her advice is simple: start with sincerity, share stories
honestly, and remain patient and grateful.
Fundraising, she suggests, is ultimately about
building relationships and encouraging participation.
When approached with humility and care, even small
contributions can come together to create lasting,
meaningful change.



DR. BIJAL MEHTA

Trustee & Head of Global Fundraising, SRLC

Fundraised 2,00,14,000

benefitting Shrimad Rajchandra Love and Care

14

Building relations - building blocks of
fundraising.

At the core of my fundraising journey is a simple
but enduring principle: build relationships, not
transactions. | have always believed that
fundraising is not about making a single ask, but
about cultivating long-term trust. This means
staying consistent in communication, being
transparent about the work, and ensuring that
donors feel meaningfully connected to the cause.
Over time, this approach has helped create a
community of supporters who are not just
contributors, but partners in the journey. When
people trust both the intent and the impact, their
engagement becomes more sustained and deeply
rooted, allowing the work to grow organically year
afteryear.

When people trust both the intent and the
impact, their engagement becomes more
sustained and deeply rooted, allowing the
work to grow organically year after year.



What, in your experience, makes people truly
connect with a cause and choose to
contribute?

In my experience, people are moved to contribute
when they can clearly see the human impact behind
the cause. A genuine story has the power to bridge the
gap between intention and action. When donors
understand how their support directly changes a life,
the connection becomes personal. | have witnessed
this in moments such as supporting a newborn
through a complex, life-saving surgery, where the
outcome isimmediate and tangible. It is not just about
presenting a need, but about communicating it with
honesty and clarity, so that people feel involved in the
change they are enabling. When that emotional
connection is established, giving becomes a natural
response ratherthan areluctant decision.

15

Motivation through visible transformation.
What continues to motivate me is the visible, real
transformation that this work makes possible across
healthcare, education, and animal welfare. When you
witness lives being changed, whether it is a patient
receiving timely treatment, a child gaining access to
education, or an animal being cared for, it reinforces a
deep sense of purpose. These moments serve as a
constant reminder of why the effort matters.

Fundraising is about connecting people to a
meaningful cause. Understand the work deeply,
approach others with sincerity, and build genuine
relationships rather than seeking quick results.
Progress may be gradual, but with consistency and
belief, support grows in ways that are lasting and
impactful.



MRUGANK PARANJAPE

Chairman, Sewa International

Fundraised X1,83,51,001
benefitting Sewa International

Guiding principles and influences for a first-
time fundraiser.

Mrugank Paranjape's fundraising journey was
sparked by the influence of Bimal ji Kedia, a
respected social worker who introduced him to the
work of Sewa International. What followed was
remarkable — a Change Legend in the very first
year! Through it all, his approach has remained
deeply rooted in personal connection, with
honesty, and integrity. He focused on one-on-one
outreach, building trust through sincerity rather
than scale. When donors felt less aligned with the
cause, he encouraged them to support initiatives
closer to their interests. This authenticity fostered
deeper, lasting relationships, making fundraising
feel less like a request and more like an invitation to
contribute meaningfully.

Meaningful social change requires both
time and resources, and while financial
contributions may be easier to mobilise,
giving one's time remains just as valuable.



Impact of yourfundraising.

The funds raised have enabled initiatives such as Sewa
International's Fellowship Programme and Mobile
Medical Units, both of which create tangible,
grassroots impact. Stories like that of Naresh
Sijapati—who rose from humble beginnings to lead a
livelihood initiative supporting fellow
migrants—illustrate the long-term change these
efforts make possible.

Key experiences defining the fundraising
journey.

The journey has equally demanded resilience.
Learning to accept rejection, even from close
connections, and continuing without hesitation
became a defining lesson. For Mrugank, these
experiences reinforced that when the cause is greater
than oneself, persistence is not just valuable—it is
essential.
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For Mrugank, the role of philanthropy is.... a
complementary force—one that supports and
strengthens the efforts of society and government
rather than replacing them. Its role lies in bridging
gaps and enabling access to essential services such as
healthcare, education, and livelihoods. For those
beginning their fundraising journey, his advice is
simple: be honest, lead with integrity, and maintain
professionalism. Equally important is the ability to
accept a “no” with grace and move forward.
Meaningful social change, he believes, requires both
time and resources, and while financial contributions
may be easier to mobilise, giving one's time remains
justasvaluable.



AJAY MEHTA

Trustee, ADHAR

Fundraised X1,82,08,919
benefitting ADHAR
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A fundraising journey shaped by sincerity,
sustained through consistency, and
amplified by scale.

For me, the starting point has always been simple:
you lose an opportunity if you don't ask. Reaching
out without hesitation opens doors; while not
everyone responds, those who do, more than often
make up for the rest. At the same time, I've learned
to accept that some long-time supporters may
step away or choose other causes. Rather than
viewing this as a setback, it has encouraged me to
keep widening the circle and continue reaching
out to new supporters.

Supporting ADHAR has shown me that genuine
belief in a cause is contagious—it inspires others to
step in, often starting small but growing into
meaningful, sustained support.

Philanthropy must play a significant role in
today's environment, where there are many
causes that require ongoing support. When
more people choose to give, the social
sector grows stronger, and communities in
need receive sustained support they
deserve.



My own journey was shaped by the guidance of Late
Gaurang Damani, Late Shri Dhaval Mehta, and Dr. Bijal
Mehta, who introduced us to the TMM platform in
2019. Their encouragement pushed me to extend my
own limits. Over time, I've also learned that
consistency matters—people respond when they see
sincerity, effort, and continued engagement with the
cause.

The fundraising impact.

Funds raised through the TMM have significantly
supported the ADHAR and the families it serves. Many
parents of intellectually challenged adult children
contribute toward care costs, which has become
harder with rising age and financial pressures.
Sustained fundraising has allowed ADHAR to avoid

increasing parental contributions for the past three
years, a practice we aim to continue. This has brought
much-needed relief to over a thousand families while
helping sustain the livelihoods of more than 280
caregivers and staff.

Your advice to individuals starting their
fundraising journey.

My advice is straightforward: don't hesitate and don't
fear failure. Even if you begin with small amounts, stay
committed and keep building year after year.
Platforms like the TMM offer an excellent opportunity
to raise both awareness and funds. People are
inherently generous - you simply need to help them
connect with and believe in your cause. Keep them
informed and engaged, and meaningful support will
follow.



SADASHIV RAO

Ex-CEO, NIIFIFL, Independent Director, Yes Bank

Fundraised X1,77,00,536
benefitting Isha Education

You've been one of TMM's most consistent
fundraisers across 15 editions—what has
contributed to your sustained success?

For me, fundraising has always been closely tied to
running. The act of running reflects a visible,
personal commitment—it shows that | am
invested in the cause, not merely asking others to
contribute. Over time, | have realised that many
donors contribute because they see that effort.
While | have gradually transitioned from half
marathons to a 10K, | continue to participate every
year.

Equally important has been consistency in the
cause. For more than 15 years, | have supported
rural education through Isha Vidhya. Staying
committed to the same organisation year after
year builds trust and signals genuine belief,
encouraging supporters to remain engaged and
contribute over time.

I believe philanthropy is essential,
especially in rural education where
resources are limited. Lasting change
depends on ensuring that children in rural
India have opportunities equal to those in
urban areas.



Funding tangible impact consistently.

Through this 15 years' journey of fundraising, and
garnering over X9 crores for Isha Education across 15
years, has been deeply meaningful and impactful. The
funds raised have supported several key infrastructure
and development initiatives across these schools.
These include the procurement of school buses, the
establishment of science laboratories, construction of
water storage facilities, and the development of sports
infrastructure such as basketball courts.

On a personal level, | have contributed towards
building a classroom in my parents' names—Kaup
Srinivas and Prasanna Rao—across seven Isha Vidhya
schools located in Coimbatore, Salem, Erode,
Villupuram, Nagercoil, Cuddalore, and Tuticorin in
Tamil Nadu.

21

Itis truly fulfilling to see how sustained fundraising can
translate into tangible improvements in educational
access and quality for children in rural communities.

What keeps you motivated?

My motivation comes from my parents, who came
from rural backgrounds and faced significant
challenges in accessing education. Their
determination shaped our lives, and that has stayed
with me. Supporting rural education feels like a
natural extension of that experience.

| believe philanthropy plays a critical role, especially in
areas like rural education where resources are limited.
Over time, fundraising not only helps the cause but
also helps you grow as a person—it pushes you to
move beyond your own limitations and stay focused
onsomething largerthan yourself.



UTPPAL MEHTA

Founder & Director, Lajayems Jewellers Pvt. Ltd.

Fundraised %1,15,13,202
benefitting Shrimad Rajchandra Love and Care

For me, fundraising has never been about a one-
time ask. It begins much earlier, with building
genuine, trust-based relationships. | see donors as
co-authors of the journey rather than contributors
to a transaction. That means being transparent at
every stage, sharing not just successes but also
challenges and lessons along the way. | make a
conscious effort to involve them closely, whether
through updates, site visits, or simply keeping the
communication honest and consistent. Over time,
this has helped create a sense of shared ownership,
where giving becomes personal and sustained
ratherthan occasional.

1 see donors as co-authors of the journey
rather than contributors to a transaction.
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Overcoming Challenges - Keeping It Sincere &
Simple.

One of the most significant challenges has been
meaningfully connecting with people in a world
where attention is limited and constantly fragmented.
Early on, | believed that more communication would
lead to stronger engagement, but | realised that this is
not always the case. What truly works is clarity and
authenticity. A single, powerful story often resonates
more deeply than a series of statistics. | have learned to
meet people where they are, to communicate with
brevity, and to make the impact immediately relevant.
This shift has shaped how | listen, adapt, and
ultimately build more meaningful connections.
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What continues to motivate you, and what kind
of impact do you hope to create through your
fundraising efforts?

My motivation comes from witnessing how relatively
small interventions can create profound change. |
have seen this firsthand in rural medical camps, where
something assimple as a screening or basic treatment
can transform a person's life. These experiences
reinforce the importance of the work and the
responsibility that comes with it. The funds raised
support initiatives that bring healthcare access to
underserved communities, and my hope is to
contribute towards a future where access to basic
healthcare is not determined by geography or
circumstance. At its core, fundraising for me is about
connecting people to a shared purpose and enabling
meaningful, lasting impact.



SUNIT KOTHARI

Director, Diatrends Jewellery

Fundraised %1,15,07,400
benefitting Shrimad Rajchandra Love and Care

A fundraising deeply rooted in on-ground
engagement

For me, fundraising begins with being present on
the ground and truly understanding the work at its
source. Spending time with the communities we
serve allows me to see the challenges and impact
firsthand, and that experience shapes every
conversation | have with donors. When | speak
about the cause, it comes from what | have
personally witnessed rather than what | have been
told. This makes the interaction more honest and
relatable. People are able to sense that sincerity,
and it helps build trust. | have found that when
donorsclearly understand the purpose and see the
genuine effort behind it, they are far more willing
to engage and support the cause in a meaningful
way.

Spending time with the communities we
serve allows me to see the challenges and
impact firsthand, and that experience
shapes every conversation I have with
donors.



Overcoming challenges with patience and
resilience.

One of the more difficult aspects of fundraising has
been facing moments when people are not willing to
listen or support the cause. These situations can be
discouraging, especially when you strongly believe in
the work being done. However, over time, they have
taught me patience and resilience. | have come to
understand that not every conversation will lead to
immediate action,and that is part of the journey. What
matters is continuing to communicate with honesty
and staying committed to spreading awareness.
These experiences have also reinforced the
importance of belief in the cause, because that belief
is what allows you to keep going, even when
responses are limited.
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Impact - a powerful reminder of why Effort
Matters.

What keeps me motivated is witnessing the directand
immediate impact of the work, especially at medical
camps where even small interventions bring
significant relief. Seeing the happiness on
beneficiaries' faces after treatment is a powerful
reminder of why this effort matters. The funds raised
support initiatives across healthcare, education, and
animal care, each addressing vital community needs.
Looking ahead, | hope continued fundraising helps
build a more inclusive and compassionate society,
where people have better access to essential services
and opportunities, and care reaches those who need it
most.



DR. MEERA MEHTA

Postgraduate Student (Ophthalmology)

Fundraised %1,14,14,500

benefitting Shrimad Rajchandra Love and Care

Inspired by the guidance of my Gurudev and
shaped by these experiences, | see fundraising as a
way of contributing to a larger collective effort.
Looking ahead, | hope that continued support will
help expand these initiatives further, reaching
more communities and creating opportunities for
healthier, more secure futures.

My motivation... comes from witnessing the
tangible difference that these efforts make,
particularly in areas like community healthcare,
education for tribal children, and outreach to
underserved populations. Seeing how access to
essential services can improve lives reinforces the
importance of this work.

1 see fundraising as a way of contributing
to a larger collective effort.



Building a sense of shared responsibility
through fundraising.

For me, fundraising has always been about engaging
people in thoughtful conversations about the cause
and its long-term impact, rather than simply asking
for support. When donors understand the deeper
purpose behind the work, they begin to see
themselves as part of something larger. This sense of
shared responsibility develops gradually through
clarity, sincerity, and consistent communication. Over
time, it helps build trust and fosters long-term
relationships. | have found that when people feel
personally connected to the impact, their
engagement becomes more sustained and
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meaningful, extending beyond a one-time
contribution.

Conveying urgency of a cause remains one of the
toughest challenges in the fundraising journey. While
| believe in the cause, but at times struggle to inspire
the same importance to others. Slow responses can be
testing, but these experiences have taught patience,
persistence, and the value of refining how impact is
communicated. I've learned that simplicity and clarity
are key, and that people connect most when they see
the human side of the work. Over time, these
challenges have strengthened my conviction and
ability to build lasting trust with supporters.




SHYAM JASANI

Director, Jasani Group

Fundraised %1,00,01,000
benefitting Shrimad Rajchandra Love and Care

My association with Shrimad Rajchandra Love and
Care is deeply personal, rooted in shared values
and the organisation's compassionate approach to
healthcare, education, and humanitarian service.
Over time, my involvement has grown beyond
fundraising, shaped by witnessing the direct
impact of its initiatives. This year, | focused on
supporting the Shrimad Rajchandra Sarvamangal
Centre of Excellence for Women, inspired by the
generous response of donors. Fundraising is
ultimately about trust—trust in the organisation,
its work, and its outcomes. Being closely
connected allows me to communicate that trust
authentically, ensuring every contribution drives
tangible, meaningful change.

For me, the Tata Mumbai Marathon is a
platform where purpose meets
participation in a meaningful way.



Taking the legacy forward.

For me, the TMM represents far more than a race—it is
a platform where purpose meets participation in a
meaningful way. My approach to fundraising is guided
by a simple belief: giving must come from conviction,
a value shaped by my father's enduring commitment
to social causes. Watching that consistency up close
instilled in me a sense of responsibility—not just to
contribute, but to remain steadfast in doing so.
Fundraising is not defined by immediate results;
moments of hesitation or rejection are part of the
journey. What matters is clarity and belief, that the
contribution is for something larger than oneself.
Since 2023, this approach has enabled me to raise over
a crore each year, and being recognised as a Change
Legend consistently.

Reshaping Self through the Act of Giving
This journey has reshaped my understanding of
giving, moving it beyond financial contribution to a
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participative, human experience. Witnessing
thousands receive care—from basic consultations to
complex procedures—offers a perspective that is hard
toarticulate butimpossible toignore.

What stays with me most are the people: volunteers
traveling long distances to serve, and the quiet
gratitude of those receiving care. These moments
underscore that meaningful change is rarely
individual; it is built collectively through shared intent
and action.

Personally, it has taught me patience and perspective,
reaffirming that consistency matters more than scale.
Impact grows from sustained effort, and being part of
this ecosystem—as a fundraiser and participant—has
been deeply grounding and fulfilling.



Change lIcons represent a significant tier of
fundraising leadership, each raising between I50
lakh and %99,99,999 in a single edition. This
category honors individuals bridging individual
generosity and large-scale social action. Reaching
this level requires mobilizing vast networks to
transform advocacy intotangible resources.

This year, we recognize 2 Change Icons who
collectively raised %1,00,87,119. Their contributions
extend beyond the race, sparking vital
conversations and support across the
sector. These leaders prove that impact s
about the determination required to
propel communities forward. They
remain icons of philanthropy,
leaving a legacy that benefits the
nation long after race day. Their
efforts demonstrate strategic
fundraising serves as a powerful
tool for sustained change.

CHANGE ICONS

30



SAMSON WILSON

Director, Resowhiz Biz Solutions Pvt. Ltd.

Fundraised ¥50,48,010
benefitting ADHAR

Afundraising journey rooted in trust and relationships
For me, fundraising has always been grounded in trust and
strong personal relationships. While digital tools such as
crowdfunding platforms, social media, and online payments
have made it easier to reach wider audiences, they cannot
replace the depth and reliability of genuine human connections.
Technology may helpinitiate conversations, butitis relationships
that sustain long-term support.

A campaign resonates most when people feel emotionally
connected to the cause and clearly understand the difference
their contribution will make. Equally important is making the
process of giving simple and accessible—tools like UPI, QR codes,
anddirect payment links help convert intent into action.

At times, campaigns fell short of their targets, teaching me to
better understand donor motivations, refine my messaging, and
approach fundraising with patience, empathy, and adaptability.

Philanthropy - ensuring stability, uniting sectors to drive
lasting change.

One of the most significant outcomes of my fundraising effort is
the financial stability it provides to organisations. For many
NGOs, managing day-to-day operational expenses is already
challenging, and during unforeseen circumstances, a corpus
built through sustained fundraising becomes essential. It
ensures continuity of programmes and allows organisations to
carry on their work without disruption.

| also believe philanthropy plays a broader role beyond
addressing immediate needs. When approached thoughtfully, it
acts as a bridge—bringing together government, the private
sector, and communities to collaboratively address complex
social challenges and enable long-term progress.

My own journey began after witnessing the impact of the
marathon firsthand, which inspired me to stay involved year after
year. At its core, fundraising reflects shared responsibility—if we
are in a position to contribute, even one act of giving can help
create meaningful, lasting change.
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LIJO VELLIYAMKANDATHIL

Executive Director, Karunya Trust

Fundraised ¥50,39,109
benefitting Karunya Trust

My approach to fundraising has always been grounded in
relationships. | begin by reaching out to people | know and
encouraging them to share the cause within their own networks,
creating a ripple effect built on trust. Over time, I've learned that
it is this personal connection—not just the initial outreach—that
sustainslong-term support.

Maintaining regular communication is equally important. By
sharing impact updates every few months, | ensure that donors
can see how their contributions are making a difference, which
strengthens transparency and keeps them engaged.

Taking on the role of Executive Director at Karunya Trust
deepened my commitment, highlighting the responsibility of
mobilising resources. Challenges, especially reconnecting with
those who hadn't contributed before, have taught me
perseverance, courage, and faith in the cause.

Empowering people to shape and own their futures.

The funds raised through TMM will help Karunya Trust sustaining
programmes across education, health, livelihoods, governance,
environment, and overall community well-being. These
initiatives focus on empowering vulnerable groups, including
children from rag-picking communities, individuals affected by
HIV/AIDS, and tribal families, with the goal of enabling long-term
self-reliance.

One story that continues to stay with me is that of Swathi (name
changed), who joined our Savli Project with significant visual
impairment and a challenging family background. With
sustained academic and emotional support, she completed her
education and is now working as a Revenue Officer. Her journey
is a powerful reminder of how consistent support can transform
lives.

| believe philanthropy is about more than financial
contributions—it is about enabling people and communities to
shape their own futures. For anyone beginning their journey, my
advice is simple: don't hesitate to ask. When you advocate for a
genuine cause, you are inviting others to be part of
meaningful change, where even small contributions can
collectively create lasting impact.
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TMM Change Champions are a distinguished
group of fundraisers who each raise between 25
lakh and ¥49,99,999, demonstrating a high level of
commitment to social impact. Their contributions
enable partner NGOs to expand programme reach
and support critical community initiatives. This
category recognises individuals who combine
empathy with determination to drive
meaningful societal progress.

In TMM 2026, 10 Change Champions
collectively raised ¥3,20,12,207.

CHANGE CHAMPIONS
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There is a quiet sincerity in the way Rakesh Palakurti
approaches fundraising—measured, personal, and

RAKES H PA LAKU RTI rooted in relationships rather than scale. Through his

Fundraised X41,60,910
benefitting Isha Education

support of Isha Vidhya at the Tata Mumbai
Marathon, he has raised 341,60,910, reflecting his
beliefthat meaningful giving begins with trust.

For Rakesh, fundraising has never been

transactional. He shares the organisation's story with
honesty and consistency among people who know him, trusting that
genuine intent and visible impact naturally inspire support. This conviction
was shaped early by a chance conversation with Sadashiv Rao, which later
deepened during a visit to an Isha Vidhya school. Hearing a young girl from a
modest background speak with confidence left a lasting impression on him.

Stories like that of Jothisri, a scholarship student who later secured
admission to a government medical college, continue to anchor his efforts.
They demonstrate how collective contributions translate into tangible
change through scholarships, digital classrooms, nutrition programmes, and
holistic learning environments for first-generation learners.

What began as hesitation in asking for support has gradually evolved into an
open invitation for others to participate in something larger than themselves.
For Rakesh, philanthropy is about communities coming together with
shared intent—often beginning with sincerity, patience, and the courage to

take thefirst step.

For Naveenchandra Hegde, fundraising is
anchored more in commitment to the cause

than the technique thereof. In supporting NAVEENCHANDRA HEGDE

Tapasya Foundation, he encourages people
to see running as not just a personal fitness

Fundraised ¥37,99,968

pursuit, but as a collective act of giving. His benefitting Tapasya Foundation

efforts often begin with this simple idea and
grow through conversations that invite
othersto participate through fundraising.

He believes connection is what sustains these efforts—people give more readily
when they feel close to a cause and understand its impact. While outreach does not
always translate into immediate support, he has learned to persist with patience,
trusting that awareness and engagement take time to grow.

Naveenchandra's view of philanthropy is shaped by the scale of need around him.In a
country where infrastructure alone cannot address every challenge, he sees giving as
a vital complement that extends care where systems fall short. At the Tapasya
Foundation's palliative care centre, this is evident—over the past eighteen months,
more than 220 terminally ill cancer patients have received free, round-the-clock care,
easing the burden on their families.

Encouraged early on by Ajay Mehta of ADHAR, Naveenchandra continues to

advocate wider participation, believing that patience and consistent efforts naturally
build momentum and expand impact.
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RAJESH UNARKAT

Rajesh approaches fundraising with a quiet clarity
rooted in trust rather than scale or spectacle.
Through his support of ADHAR at the Tata Mumbai

Fundraised ¥35,28,356
benefitting ADHAR

Marathon, he has seen a simple truth play out
repeatedly: people give to causes they believe in and
to those they trust. For him, effective fundraising
relies on authentic storytelling, visible impact, and a
sense of urgency that feels sincere. He has learned
that it is not polished campaigns but honest
conversations about real change that inspire support. Periods of slow
response were challenging, yet they reinforced that trust and relationships
develop gradually before translating into contributions.

His motivation became deeply personal after his first visit to ADHAR, where
the resilience and joy of its specially abled members transformed fundraising
from adistantidea into a lasting commitment.

The impact of these efforts has gone beyond individual outcomes. The funds
raised enabled solar installations,an emergency ambulance,and community
medical camps, while also strengthening the organisation's stability. This
flexibility proved asvital as the programmes themselves.

Rajesh sees philanthropy as a catalyst for innovation and resilience,
addressing immediate and long-term challenges of organisations. When
people unite with sincerity and purpose, lasting change becomes possible for

communities.

For Dr. Nirmal Surya, a neurologist who has treated
over two lakh people with epilepsy across
Maharashtra, the cause is both clinical and deeply
personal. Years of practice have revealed not only the
scale of the condition, but the quiet gaps in
awareness, access, and sustained care. Through his
association with the Epilepsy Foundation India, he
supports a vision that extends beyond
treatment—one that includes education, skill-

DR. NIRMAL SURYA

Fundraised ¥32,11,401
benefitting Epilepsy Foundation

building, and empowering individuals to become advocates for

epilepsy care within theirown communities.

The Foundation's work is particularly focused on reaching rural and

marginalised populations, where epilepsy often remains untreated

despite being manageable. By offering free treatment and support, it
seeks to restore not just health, but dignity and possibility. As part of
this effort, Dr. Surya has helped raise X32,11,401, a contribution he sees

not as an individual milestone but as a collective step forward. The

funds, he believes, will enable the Foundation to reach those who

might otherwise have nowhere to turn, and to bring many closer to an

epilepsy-free, better quality of life.
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For Sudhanshu Vats, TMM is more than an endurance
event; it is a space where intent translates into
SU D HANSH U VATS meaningful action. While the 2026 race marked his
16th full marathon, its collective spirit continues to

Fundraised ¥32,07,500 motivate him. Fundraising, he believes, matters most
benefitting The Akanksha Foundation

when rooted in lived impact.

His decade-long association with The Akanksha

Foundation reflects this belief. Through school visits
and studentinteractions, he has seen how quality education transforms lives.
Meeting Abhinay, the first in his family to attend school, he witnessed
growing confidence, curiosity, and ambition—proof of the lasting value of
every contribution he helps make.

Sudhanshu approaches fundraising with a simple philosophy: ask with
conviction. Though reaching out can feel uncomfortable, he has found that
people are more willing to contribute when they understand the impact of
their support. Over time, authenticity and consistency help build trust,
turning one-time donationsinto sustained engagement.

This year, his efforts supported public—private partnership schools across
Mumbai, Navi Mumbai, Pune, Pimpri-Chinchwad, and Nagpur, investing in
academics, teacher development, mentorship, and pathways to higher
education and employment. He believes philanthropy should ultimately
make itself unnecessary by strengthening systems—until then he continues
toreturntothe TMM each year,committed to collective progress.

| believe fundraising begins with a simple but often
overlooked discipline: listening. Understanding what

truly moves a donor lays the foundation for RESH MA JAIN

meaningful engagement. From there, it is the quiet

consistency of communication—sharing updates, Fundraised 31,12,014
progress, and stories from the ground—that sustains benefitting Shrimad Rajchandra Love and Care
support. When donors are genuinely included in the

journey, they begin to see not just the effort, but the

impact, discovering a shared sense of purpose along

the way.

My approach combines resilience with empathy. Fundraising inevitably involves
unanswered messages and unreturned calls, but | have learned to hold these
lightly, staying anchored to the cause rather than personal setbacks. The work is
larger than any individual, and that perspective shapes every interaction.

This sense of scale also informs my view of philanthropy in India. While deeply
ingrained, it remains fragmented. The real opportunity lies in channeling
scattered goodwill into structured, sustainable efforts that tackle systemic
challengesin education, healthcare, and livelihoods.

| have witnessed the power of such continuity firsthand. | recall a young child
undergoing surgery and physiotherapy at Shrimad Rajchandra Hospital,
Dharampur. Seeing the transformation in his life reinforces the profound impact
sustained fundraising can enable, and itis this belief that drives my commitment.
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VIVEK KUDVA

Fundraised ¥30,01,506
benefitting United Way Mumbai

Vivek Kudva has continued to raise funds for the Dementia Care initiative he

started last year. This year he raised ¥30,01,506 for the Initiative, for recruiting,

training and placement of individuals who are considering pursuing a career

in caregiving.

NEERAJ SANGHI

Fundraised ¥28,55,500

benefitting Isha Education | Missing Link Trust

Neeraj Sanghi's fundraising has evolved from an occasional effort into a
sustained commitment. Supporting Isha Education and Missing Link
Trust, he raised X28,55,500 at TMM 2026 and X1,85,00,000 over thirteen
editions—driven largely by a loyal circle of donors who trust both the
causes and his dedication. He admits that such consistency can
sometimes bring a sense of ease, even complacency, but it is balanced
by deep gratitude for continued support.

Credibility lies at the core of his approach. Donors respond not just to
the cause, but to the conviction behind it. While donor fatigue and
fluctuating contributions pose challenges, he has learned to accept
these cycles as part of the journey.

He views philanthropy as a careful, respectful nudge toward addressing
social issues—one that must uphold dignity and avoid imposing
external agendas. Funds raised support Isha Education's scholarships
for first-generation learners in rural Tamil Nadu and Andhra Pradesh,
while Missing Link Trust focuses on preventing child sexual abuse
through awareness and school-based interventions in underserved
communities. Though outcomes are often long-term, he remains
motivated by early inspirations and the realisation that fundraising is a
powerful way to connect with others and create lasting impact.
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Fundraising for Shahin Bacha is rooted in people,
connection, and trust rather than strategy alone.

SHAHIN BACHA Through the Tata Mumbai Marathon, she has

Fundraised ¥25,80,552

supported ALERT-INDIA and Vasantha Memorial
Trust, by reaching out with honesty, sharing real

benefitting Alert-India | Vasantha Memorial Trust stories, and keeping supporters closely connected to

the impact they help create. She views donors not as
contributors, but as companions in a shared mission
of hope.

Shahin believes the most powerful campaigns are deeply personal—where
one story can move hearts, inspire action and create change. There have
been moments when her outreach was met with silence, yet these pauses
strengthened her patience and deepened her conviction, reinforcing her
belief that sincerity and persistence ultimately create meaningful and lasting
change.

Shahin's motivation is deeply personal. Seeing loved ones struggle with
illnessrevealed the emotional and financial strain it brings, shaping her sense
of purpose and the importance of timely support. Today, every rupee she
raises contributes to life-saving treatment, early detection, and
compassionate care, helping patients face their journey with dignity and
hope. She believes philanthropy should create lasting change, not just relieve
immediate pain.

Sudhir Shenoy approaches fundraising with quiet

conviction, guided by both intent and action.

Through the Tata Mumbai Marathon, he has raised SU DH I R SH ENOY

funds in support of the Adventures Beyond Barriers
Foundation, reflecting his belief that commitment

Fundraised ¥25,54,500

must go beyond giving. For him, fundraising begins benefitting Adventures Beyond Barriers Foundation

with genuine involvement—staying closely

engaged with the nonprofit and regularly updating

donors on progress. He has learned that people
respond not only to a cause, but to consistent effort
and the willingness to invest one's own time and energy.

For Sudhir Shenoy, the hardest part of fundraising is often simply

beginning—overcoming the initial inertia. Once that step is taken,

moments of impact affirm the effort. He recalls children arriving at

“Help a Child Walk” camps in wheelchairs and leaving with

prosthetics, their changed expressions reflecting renewed possibility

and dignity.

The impact of his efforts spans initiatives such as building homes for

widows of farmers who died by suicide, providing prosthetic support,
and enabling employment pathways for persons with disabilities.
Sudhir sees philanthropy as an active ally, stepping in where

institutional systems fall short. His message is clear: the ability to make

adifference already exists—it only takes the decision to begin.
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TMM Change Leaders represent a vital tier of
commitment, with each fundraiser raising
between 10 lakh and %24,99,999 in a single
edition. They act as catalysts for change,
transforming personal intent into meaningful
social impact. By mobilising resources and

engaging their networks, they help bridge the gap
between awareness and action, ensuring critical
funds reach NGOs addressing pressing
challenges.

In this edition, 16 Change Leaders
collectively raised ¥2,11,61,441. As key
pillars of the marathon's
philanthropic ecosystem, they
demonstrate how individual
advocacy can drive collective
resilience and progress.

CHANGE LEADER

39



TCM SUNDARAM

Fundraised X21,15,892
benefitting Amar Seva Sangam | Srujna Charitable Trust | Cerebral Palsy Association of India

‘ ‘ For me, the marathon has become a rhythm of purpose—combining physical
endurance with a deep commitment to education, disability, and women's
empowerment. Since 2018, | have been part of the Tata Mumbai Marathon, and support
organisations. This year | chose to support Amar Seva Sangam, Srujna Charitable Trust,
and Cerebral Palsy Association of India (CPAI). My approach is structured yet personal; |
believe in choosing causes that resonate and connect people meaningfully to the work
ofthe NGOs | know personally. Over the years, this journey has raised over ¥1 crore, driven
by the belief that while large donations matter, widening outreach is vital for collective
impact. Fundraising is an ongoing path shaped by trust, preparation, and the
satisfaction of supporting work that endures. Every rupee raised is a step toward a future
built on sincerity, as | strive for a personal best on and off the road.

SHIRAZ RUSTOMJEE
Fundraised 20,16,502
benefitting Project Amhi

SANGITA SINGH

Fundraised X18,56,004
benefitting Jai Vakeel Foundation and Research Centre

‘ ‘ Participating in the Tata Mumbai Marathon 10K and raising funds this year was one of
the most humbling and fulfilling experiences of my life. For over 21 years, | had admired
others doing the same, neverimagining | would be among them. This journey taught me
that it only takes an ordinary person with the courage to set an intention, trust the
process, and put it out into the universe to create something meaningful. Completing
the 10K in a respectable time and raising over ¥18 lakhs were simply outcomes of a much
larger purpose.

SANJEEV KAPOOR
Fundraised 14,96,101
benefitting Forum For Autism

‘ ‘ The marathon has never been about the finish line alone; it is a space where purpose,
persistence, and people intersect. Over sixteen years, it has become a way to translate
intent into meaningful action. | draw a quiet parallel between nourishment and
giving—just as food sustains and brings people together, philanthropy offers a way to
give back that is tangible and lasting. My support for the Forum for Autism reflects this
belief, as the condition requires not only awareness but sustained access to therapy and
community support. Each contribution is a step toward creating understanding and
easing the path for families. If my efforts can help even one child find their voice, the
entire journey becomes deeply worthwhile."
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V S PARTHASARATHY
Fundraised X14,33,458
benefitting Mahila Sewa Trust

‘ ‘ | believe, fundraising is less a strategy and more a sustained act of reaching
out. In supporting Mahila Sewa Trust, | focus on networks built patiently
through relationships and trust. People are drawn to the cause, but also to the
credibility of the fundraiser and the reassurance of meaningful outcomes. The
journey has its quieter challenges—rejection is a constant companion—but |
persist without pressing too hard, allowing conviction to guide continuity.
What sustains me are stories of change: a modest grant helping a woman
become a micro-entrepreneur or supporting créches for rural workers. | see
philanthropy as a catalyst that absorbs early risks and lays the groundwork for
long-term change, ensuring access for those who need it most."

SIDDHARTH AGARWAL
Fundraised X13,47,170
benefitting Urban Health Resource Centre

ABODH ARAS

Fundraised 12,05,029
benefitting The Welfare of Stray Dogs

‘ ‘ The quiet power of narrative in highlighting the lived realities of street animals - this is
the connection that moves people; when the impact is clear and the outcome tangible.
While there are moments of uncertainty when funding ebbs, the work underscores a
deeper truth: fundraising is as much about building trust as it is about raising resources.
This trust enables vital initiatives like our Free OPD programme, providing veterinary
care to thousands of animals. If you believe in your cause and communicate it with
honesty, people will respond. In that exchange, fundraising becomes less an 'ask' and
more an invitation to participate in meaningful change."”

RAHUL KADRI
Fundraised X12,04,525
benefitting VIPLA Foundation

‘ ‘ For over a decade, my journey at the TMM has been a tribute to the VIPLA Foundation's
vision of a child-friendly nation. Supporting the work my mother started 36 years ago, |
believe fundraising must be rooted in trust, patience, and conviction. The most
meaningful campaigns are simple and sincere, ensuring donors feel their contribution
truly matters. Impact comes alive in stories like young Aayu's, who found his voice
through our early childhood programs. Such transformations reflect the powerful
influence of collective giving. My advice to others is to choose a cause you care about
deeply, speak from the heart, and persevere. We are contributing to a future where every
child can dream big, attend school, and look forward to a bright, secure future."
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COWAS JEHANGIR
Fundraised ¥11,43,734
benefitting CanKids KidsCan

‘ ‘ My effort as a first-time fundraiser quickly discovered the power of personal approach.
While supporting CanKids KidsCan, | realised that sending thoughtful one-on-one
messages made all the difference. When people see the human face behind the cause,
they resonate deeply — an effect further strengthened by the credibility of the marathon
platform. Logistical challenges only highlighted the untapped willingness of people to
give when the path to doing so is clear and simple. Seeing the direct impact on families
navigating childhood cancer—providing treatment and vital support—has been
incredibly instructive. It affirmed a simple truth: generosity is abundant, and sometimes
all it takes is the courage to ask and the willingness to invite others into a purpose greater
than themselves.”

KABIR AGARWAL
Fundraised X11,34,521
benefitting Urban Health Resource Centre

NAGESH BASAVANHALLI
Fundraised %11,31,603
benefitting Trust For Retailers And Retail Associates Of India

‘ ‘ In supporting the Trust for Retailers and Retail Associates of India, | rely on direct,
individual outreach, shared with complete clarity of intent. Authenticity, not volume,
matters. | believe philanthropy must look beyond immediate relief and instead invest in
long-term, measurable change, supporting organizations in building their capacities
and become sustainable. My deepest motivation comes from the individuals whose lives
are touched by this work. Running alongside the youth of the Pankh programme brings
the purpose behind every effort into sharp focus. These funds help create livelihoods and
advance inclusion for marginalized women in the retail sector. My advice is simple: begin
with conviction, stay genuine, and trust that even the smallest contribution, guided by
purpose, can transform a life."

PRITI DHALL
Fundraised 10,69,000
benefitting CanKids KidsCan

‘ ‘ I ground every conversation in lived experience because donors respond to the
individuals carrying a cause forward. Appeals must remain simple and rooted in
sincerity. Funding is akin to oxygen, essential for providing a continuum of care—from
medical treatment to nutrition and shelter. Seeing survivors like Vikash Yadav, who ran
the 10K after battling cancer, underscores what sustained support makes possible. My
goal is to help improve childhood cancer survival rates in India from 35% to 60%, ensuring
a child's chances aren't determined by where they are born. My message to others is
straightforward: lead from the front and be willing to ask. Someone will likely be grateful
forthe opportunity to help."
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B S SALUJA
Fundraised 10,05,100
benefitting Access Life Assistance Foundation

‘ ‘ Fundraising begins with a simple premise: people are willing to give if offered a credible
platform and a cause they believe in. Supporting Access Life Assistance Foundation, |
have leaned on my network of friends and colleagues, reaching out with clarity and
trust. | see three elements as central to any campaign: platform transparency, a
resonating cause, and the fundraiser's credibility. When these align, contributions
follow, often accompanied by an unexpected sense of gratitude from donors. Visiting
Access Life centers reinforces our impact, providing families of children undergoing
cancer treatment with much-needed stability. My advice is uncomplicated: start with a
cause that matters and reach out without hesitation. The willingness to give is often
already there, simply waiting to be asked."”

PRADEEP RATHOD
Fundraised %10,02,500
benefitting Epilepsy Foundation

‘ ‘ | believe in leading by example, often starting with self-funding, as visible dedication
builds the credibility needed to encourage others to join. At the heart of my effort lies a
belief in authenticity and clarity of purpose; when people understand the tangible
impact of their contribution—especially in improving awareness and care—they are
more inclined to engage. This journey is defined by the recognition that meaningful
change requires patience and a long-term perspective. Philanthropy plays a vital role in
bridging gaps in medical guidance and reducing the stigma surrounding epilepsy. My
message to others is simple: begin with belief, act with sincerity, and trust that even
small, consistent efforts can contribute to lasting change."

YASH ASHAR

Fundraised %10,00,200
benefitting CEQUE

‘ ‘ My approach centers on personal outreach—individual messages and conversations
that convey both intent and familiarity with the cause. | have found that when people
sense authenticity, they are more inclined to engage. While encouraging contributions
can sometimes feel awkward, it is a reminder to set aside hesitation and ego to help
donors meaningfully connect with a mission. These efforts are visible in rural classrooms,
where we strengthen schools and equip teachers to give children an equitable start.
Philanthropy carries the responsibility of ensuring resources flow meaningfully into
society. My advice is simple: stay committed, keep reaching out, and trust that the effort,
over time, will bear fruit."

PRASAD BAJI
Fundraised %10,00,102
benefitting Ummeed Child Development Center | Cuddles Foundation

‘ ‘ My fundraising combines the fitness goals of running with the drive for creating social
impact. Supporting Ummeed and the Cuddles Foundation, | keep my appeals personal
and grounded in purpose. | focus on individual conversations that explain the tangible
difference a donor can make, inviting them to participate in something truly
meaningful. Campaigns resonate best when they engage both reason and emotion,
building trust in the organization. While the journey involves structural complexities, the
impact remains clear: providing nutritional care for children battling cancer and
enabling those with developmental disabilities to reach their full potential. Philanthropy
offers the flexibility to support both immediate needs and long-term change."
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Change Investors recognize philanthropy as a
strategic investment, raising between X5 lakh and
R9,99,999 in a single edition. These individuals
demonstrate profound commitment to driving
sustainable social progress through long-term
solutions rather than temporary relief. Their actions
represent individual agency in shaping collective
advancement by channeling resources where they
are most needed.

In this TMM 2026 edition, we celebrate 26
Change Investors who collectively raised
1,54,87,988. By investing their time and
networks, these fundraisers help build
a resilient foundation for the
development sector. They embody
the marathon's spirit, proving that
every step taken toward these
philanthropic goals nurtures
hope and ensures a brighter
tomorrow forall.

CHANGE INVESTORS
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Pyush Khullar
Fundraised ¥9,60,897
Arushi Society

Namita Jain

Fundraised X7,87,800
Jai Vakeel Foundation
and Research Centre

Thundercats

Fundraised %6,30,700

Jai Vakeel Foundation
and Research Centre

Anisha Johri

Fundraised ¥8,45,304
Family Service Centre

Sandeep Ghodke

Fundraised X7,59,459
Vidyadaan Sahayyak Mandal

WILHEELRLEI
Fundraised X5,82,600

Ummeed Child Development Center

Raja Sudhan
Fundraised ¥8,40,000
Isha Education

Thomas Mathew

Fundraised X6,45,100
Karunya Trust

Sachin Raje

Fundraised X5,70,710
Suryoday Trust




CA N B Shetty

Fundraised X5,58,000
Tapasya Foundation

Nilesh Nandoskar

Fundraised X5,47,503
Karunya Trust

Jayram Shetty
Fundraised X5,21,156
Tapasya Foundation

Jaya Jairam
Fundraised X5,54,601
Mohan Foundation

Rakeshh Mehta

Fundraised X5,35,263
Epilepsy Foundation

Shanta Gandhi

Fundraised ¥5,15,407
Suryoday Trust

Sidarrtha Agicha

Fundraised %5,51,801
Sewa International

Himanshu Vyas

Fundraised ¥5,30,083
educo

Yogesh Gera
Fundraised %5,12,100
Arushi Society




Leena Kejriwal

Fundraised ¥5,10,502
Missing Link Trust

Chintan Zaveri Omprakash Kanungo

Fundraised %5,11,000 Fundraised X5,10,000
ADHAR Epilepsy Foundation

Gurpreet Singh Haseena Themali

Fundraised X5,05,001 Fundraised X5,01,001
Bal Asha Trust Tapasya Foundation

RETEVAELLL[]
Fundraised X5,02,000
Epilepsy Foundation

Samir Jhaveri

Fundraised X5,00,000
Shrimad Rajchandra Love and Care

Premal Vora

Fundraised ¥5,00,000
Shrimad Rajchandra Love and Care




TMM Change Makers are individuals who raise between
X2,00,000 and X4,99,999 in a single marathon edition,
reflecting a strong commitment to social impact. This

milestone allows them to accept direct donations into
an NGO's account, enhancing transparency and
trust.

In TMM 2026, 97 Change Makers collectively

raised ¥2,46,09,065, demonstrating the
power of committed, purpose-driven

fundraising. Their efforts highlight that

philanthropy is not just about
personal milestones, but about
taking meaningful action for the
greater good.

CHANGE MAKERS
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Joy Fernandes
Fundraised X4,30,300
Reach Education Action
Programme (REAP)

Gigy Mathew Prabhakar Patil

Fundraised X4,63,744 Fundraised 4,15,001
Karunya Trust United Way Mumbai

Nihar Mehta Ancy Fernandes
. Fundraised X3,82,300
Fundrhadls_?d 34,08,159 Seneh- Bhavada Devi Memorial
aitrayana Philanthropic Trust

Chinmay Patil
Fundraised %4,00,596
United Way Mumbai

Clinto Francis

Fundraised ¥3,69,020
Karunya Trust

Rakesh Gandhi

Fundraised ¥3,70,003
Shrimad Rajchandra
Love and Care

Dr Rajiv Pradhan
Fundraised X3,67,293
Family Planning Association of India




Ritesh Gupta
Fundraised X3,56,103
Touching Lives Welfare Trust

Vinodini Lulla

Fundraised ¥3,34,601
Childrens Movement for
Civic Awareness

Rajiv Viegas
Fundraised ¥3,30,000
MelJol

Ramesh Daswani

Fundraised ¥3,52,500
Light of Life Trust

Daniel Raj
Fundraised %3,33,717
United Way Mumbai

Himanshu Dodeja
Fundraised X3,16,000
CEQUE

Shveta Ramchandani

Fundraised %3,50,101
CEQUE

Ameeta Chatterjee
Fundraised ¥3,32,400
Ekam Foundation Mumbai

Ashok Krishnan
Fundraised ¥3,08,075

The Blue Ribbon Movement Trust




Sonal Dave

Fundraised ¥3,03,303
CEQUE

Manisha Sinha

Fundraised 3,00,301
ADHAR

Krishna

Fundraised X2,88,000
MelJol

Rekha Desai

Fundraised ¥3,02,260
Aseema Charitable Trust

Tautik Das

Fundraised ¥3,01,056
St. Jude India Childcare Centres

Jayesh Shah
Fundraised X2,93,600
Mann - Center For Individuals With

Special Needs | Neevjivan Foundation |
Aftertaste Foundation

Surekha

Fundraised X2,99,502
Adventures Beyond Barriers
Foundation

Indranath Bishnu

Fundraised X2,74,350
CEQUE

Soumya Jain
Fundraised X2,73,100
iTeach Movement




Devdutt Kadrekar

Fundraised X2,73,017
Vidyadaan Sahayyak Mandal

Ankita Gawade

Fundraised X2,68,000
MelJol

Ankit Kanani

Fundraised X2,58,501
Touching Lives Welfare Trust

Poonam Bagai

Fundraised X2,69,251
CanKids KidsCan

Maniju Parvatikar
Fundraised X2,65,000
Isha Education

Dr. Kalpana Apte
Fundraised X2,58,418
Family Planning Association of India

Vijay Desai
Fundraised X2,68,500
Sparsha Charitable Trust

Vidhi Shah

Fundraised X2,60,612
ADHAR

Mayuri Doshi
Fundraised %2,54,000
Shrimad Rajchandra Love and Care




Anil Goyal
Fundraised 2,52,500
Epilepsy Foundation

Swati Bhatt

Fundraised X2,50,000
Vipla Foundation

Mayuresh Unde
Fundraised X2,30,762
Vidyadaan Sahayyak Mandal

Kamal Choudhary

Fundraised ¥2,52,500
Epilepsy Foundation

Shyam Kapadia
Fundraised ¥2,50,000
Aseema Charitable Trust

Sunil Patel

Fundraised %2,30,501
Tapasya Foundation

Megha Jhaveri
Fundraised %2,50,000

Shrimad Rajchandra
Love and Care

Shalini Datta

Fundraised %2,33,001
Aftertaste Foundation

Nidhi Kapoor
Fundraised X2,27,701

Family Planning Association of India




Sitaram Chandavarkar

Fundraised X2,24,611
ADHAR

Umesh Shah

Fundraised %2,21,108
Shrimad Rajchandra
Love and Care

Pranav Joshi

Fundraised X2,26,602
The Hands of Hope Foundation

Amitabh Dikshit Shunsuke Mizoe

Fundraised X2,20,630 Fundraised X2,20,625
United Way Mumbai United Way Mumbai

Akash Sangole

Fundraised %2,20,625
United Way Mumbai

Subhaijit Senqupta

Fundraised ¥2,20,625
United Way Mumbai

Masato Miyamaru Sanaa Shaikh

Fundraised ¥2,20,625 Fundraised X2,18,180
United Way Mumbai United Way Mumbai




Jamshir Bagwadia

Fundraised X2,18,000
Sankalp Rehabilitation Trust

Parth Phalke Sejal Shah

Fundraised X2,18,003 Fundraised X2,17,000
Light of Life Trust Light of Life Trust

Sailesh Sankaran Mallikarjun Patil

Fundraised X2,14,094 Fundraised X2,12,776
Isha Education Family Planning Association of India

Tanya Duckworth
Fundraised 2,13,000
iTeach Movement

Sanjay Mehta

Fundraised ¥2,10,500
Epilepsy Foundation

Karishma M Prerana Tirodkar

Fundraised %2,10,600 Fundraised X2,10,327
Gujarat Rajya Gram Vikas Samiti Tata Memorial Centre




Vinantee Shah

Fundraised %2,09,500
Shrimad Rajchandra
Love and Care

Nitin Nayar Srinivasan Krishnan

Fund rals_ed ?\'2,10,099 Fundraised %2,09,000
SNEHA - Society for Nutrition, Maitrayana

Education and Health Action

Pooja Rastogi
Fundraised X2,08,000

Darius Pandole
Fundraised X2,05,000

Making the difference Khel Shala

charitable trust

Uma Kogekar

Fundraised X2,06,000
CEQUE

Bhavna Faizullabhoy

Fundraised 2,04,501
Agatsu Foundation

Dr. Krina Gala

Fundraised X2,04,600
Shrimad Rajchandra
Love and Care

Trupti Dharap
Fundraised X2,04,002
Vidyadaan Sahayyak Mandal




Manju Sood
Fundraised X2,03,202
Isha Education

Anand Rathi

Fundraised ¥2,02,500
Epilepsy Foundation

Sangeeta Dasmohapatra
Fundraised ¥2,01,500
ADHAR

Joyce Widge
Fundraised 2,02,601
Childrens Movement for

Civic Awareness

Sujatha Puranik
Fundraised X2,01,650

Family Planning Association of India

Manisha Sinha

Fundraised 2,01,500
Ekam Foundation Mumbai

Karan Dutt

Fundraised %2,02,500
ADHAR

Sharayu Samarth
Fundraised X2,01,500
ADHAR

Vishwas Gore

Fundraised X2,01,100
ADHAR




Sadik Keshwani

Fundraised ¥2,01,000
Touching Lives Welfare Trust

Chetna Gala

Fundraised X2,01,000
Shrimad Rajchandra
Love and Care

Ganesh Ambekar

Fundraised X2,01,001
ADHAR

Rekha G Deepak Naik
Fundraised %2,01,000 Fundraised %2,00,104
Family Planning

. . Vidyadaan Sahayyak Mandal
Association of India

Manoj Kumar

Fundraised ¥2,00,700
Family Planning
Association of India

Toral Shah

Fundraised X2,00,004
Shrimad Rajchandra
Love and Care

Nasreen Haldar Jayshri Talsania

Fundraised %2,00,006 Fundraised 32,00,004
Shrimad Rajchandra
Love and Care

Karunya Trust




Vikrant Doshi

Fundraised X2,00,004
Shrimad Rajchandra
Love and Care

Nandini Gandhi

Fundraised %2,00,000
Shrimad Rajchandra
Love and Care

Kavita Zaveri

Fundraised X2,00,003

Shrimad Rajchandra
Love and Care

Sheela lyer
Fundraised %2,00,000
Light of Life Trust

Paras Zaveri

Fundraised %2,00,003
Shrimad Rajchandra
Love and Care

Gautam Kanoje

Fundraised %2,00,000
Light of Life Trust

Aakash Kamble

Fundraised %2,00,000
Light of Life Trust




Gold Fundraisers are committed individuals who raise
between F1,00,000 and %1,99,999 in a single marathon
edition. By mobilising at least five donors through their
fundraising pages, they ensure that critical resources
reach NGOs working across India.

In TMM 2026, 88 Gold Fundraisers collectively raised
X1,15,48,877 in support of their chosen causes. They form
a vital core of the marathon's philanthropic
movement, combining personal commitment
with the ability to inspire others to give. Beyond
the funds they raise, their efforts help amplify
awareness and deepen engagement with
the development sector. Each campaign
extends the reach of participating
NGOs, connecting new supporters to
meaningful causes.

GOLD FUNDRAISERS
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Tanvi Metre
Fundraised X1,77,500

iTeach Movement

Amit Potnis
Fundraised %1,72,514
Suryoday Trust

Sarika Desai
Fundraised X1,66,000
Sparsha Charitable Trust

Insia Dariwala
Fundraised 31,64,299

The Hands of Hope Foundation

Ruby Siganporia
Fundraised 31,62,605

Mohan Foundation

Yashpal Mehta
Fundraised X1,75,001
CanKids KidsCan

Sushant Dash
Fundraised 1,71,1M

Agatsu Foundation

Devesh Khatu
Fundraised 1,65,403

The Humsafar Trust

Hardik Mehta
Fundraised X1,64,000
Trafigura Charitable Trust

Ashok Krishnan
Fundraised %1,62,562

Ek Saath- The Earth Foundation
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Rajendra Kotian
Fundraised %1,74,855

Tapasya Foundation

Varsha Rohira
Fundraised %1,68,500

Muktangan Education Trust

Madhuri Ingole
Fundraised %1,64,502
Vidyadaan Sahayyak Mandal

Jamsheed Master
Fundraised X1,63,500

Tata Memorial Centre

Vidhita Chainani
Fundraised %1,60,202
The Welfare of Stray Dogs




Prasanna Joshi
Fundraised %1,60,000
Vidyadaan Sahayyak Mandal

Natasha Chhatrapati
Fundraised X1,53,601
CanKids KidsCan

Madhura Sinha
Fundraised 1,51,002

Aspire For Her Foundation

Aditi Pandit

Fundraised %1,50,804
Vidyadaan Sahayyak Mandal

Rafik Mansuri
Fundraised %1,50,150

Gujarat Rajya Gram Vikas Samiti

Nainish Tikoo
Fundraised X1,56,100
Missing Link Trust

Gauravi Mishra
Fundraised X1,53,500

Tata Memorial Centre

Sunil Arora
Fundraised %1,51,000
Bal Asha Trust

Anupama Easwaran
Fundraised %1,50,451
TWEET Foundation |

Ekam Foundation Mumbai

Arati Phadke

Fundraised X1,50,001
Vidyadaan Sahayyak Mandal
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Shivaprasad Khened

Fundraised %1,55,503
ADHAR

Amol Devasthali
Fundraised X1,52,014
ADHAR

Pooja Manik
Fundraised X1,51,000

Trust For Retailers And

Retail Associates Of India

Amit Joag
Fundraised %1,50,203
SOFOSH-Society of Friends

of the Sassoon Hospital

Tanya Bali
Fundraised %1,42,100

Neonates Foundation of India



Gautam Kanoje
Fundraised X1,41,245
Light of Life Trust

Fabian Gonsalves
Fundraised X1,39,957

Chaiim Foundation

Anita Toor
Fundraised %1,37,603

Vidyadaan Sahayyak Mandal

Reena Gupta
Fundraised X1,34,500

Childrens Movement for

Civic Awareness

Ruvik Kavedia
Fundraised X1,33,601
Shrimad Rajchandra

Love and Care

Chandrashekhar Modak

Fundraised X1,40,836

Vidyadaan Sahayyak Mandal

Viji Venkatesh
Fundraised %1,39,000

Friends of Max

Indu Rao
Fundraised %1,35,308

Cuddles Foundation

Krishna Rao
Fundraised 31,34,327

Vidyadaan Sahayyak Mandal

Maya Sharma
Fundraised %1,30,000

Urban Health Resource Centre
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Kalpesh Mehta
Fundraised %1,40,100
Project Amhi

Dr Sunil Bhat
Fundraised %1,38,500
CanKids KidsCan

Shailaja Nagesh
Fundraised %1,35,212

Trust For Retailers And

Retail Associates Of India

Mini Abraham
Fundraised X1,34,000

Karunya Trust

Scherezade Shroff
Fundraised X1,27,738
The Welfare of Stray Dogs |
World for All Animal Care
and Adoptions | YODA (Youth

Organization in Defense of Animals)




Sudha Kapur

Fundraised %1,26,301

Family Planning Association of India

Sidharth Patro

Fundraised %1,19,002

Jai Vakeel Foundation and

Research Centre

Mohnish Mehta

Fundraised %1,16,600

Magician Foundation (India)

Saranq Tembe
Fundraised ¥1,15,010

Vidyadaan Sahayyak Mandal

Umas$S

Fundraised %1,13,506

Rati Foundation

Julie Kalamkar
Fundraised %1,21,100

Karunya Trust

Anita Pisharody
Fundraised X1,17,000

Childrens Movement for

Civic Awareness

Annamarie Shepherd
Fundraised ¥1,16,000
Abled Disabled All
People Together (ADAPT)

Kiran Nayak
Fundraised %1,14,506
Vidyadaan Sahayyak Mandal

Abhijit Bapat
Fundraised %1,12,312
Vidyadaan Sahayyak Mandal
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Alpa Gandhi
Fundraised X1,20,304

Shrimad Rajchandra

Love and Care

V Ramachandran

Fundraised 1,16,719
Animedh Charitable Trust

Christine Saldanha
Fundraised %1,15,202

Tapasya Foundation

Meera Nair
Fundraised ¥1,13,714
Suryoday Trust

Rumi Chheda
Fundraised %1,12,100

Shrimad Rajchandra

Love and Care



Sandesh Joshi
Fundraised X1,11,724

Vidyadaan Sahayyak Mandal

Sangitha Varier
Fundraised X1,10,000

Sewa International

Shailesh Wagqgle

Fundraised 31,08,003
United Way Mumbai

Pranav Tandan
Fundraised X1,06,909

Mudita Foundation

Rohan Jaiswal
Fundraised X1,05,950

Jai Vakeel Foundation and

Nishu Malhotra
Fundraised 1,11,100

Rati Foundation

Isha Barthwal
Fundraised %1,09,058
Sunshine Education Society
(Sunshine School)

Venkatraman S
Fundraised %1,07,000
CanKids KidsCan |

Cuddles Foundation |

Tata Cancer Care Foundation

Dharmita Mandrekar
Fundraised X1,06,500
The Welfare of Stray Dogs

Sachin Sawant
Fundraised X1,05,000

Parameswaran KN
Fundraised %1,10,103

Central Chinmaya Mission Trust

Nivedita Desai
Fundraised %1,09,000
Animedh Charitable Trust

Ravindra Amdekar
Fundraised %1,07,000
Vidyadaan Sahayyak Mandal

Sundar lyer

Fundraised %1,06,001
Suryoday Trust

Gillian Fernand
Fundraised X1,05,000

Vidyadaan Sahayyak Mandal iSaahasi Academy India Foundation

Research Centre | iTeach Movement
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Muralidharan Srinivasan

Fundraised 31,04,500

Cuddles Foundation

Trideep Bhattacharya

Fundraised %1,02,602

Isha Education

Kailash Agarwal

Fundraised %1,01,000
Epilepsy Foundation

Rechel Sajesh
Fundraised %1,00,204

Karunya Trust

Jyotika Bhatia
Fundraised X1,04,101

Srujna Charitable Trust

Haresh Ramchandani
Fundraised 1,01,805
MANAYV Foundation

Nayana Shetty
Fundraised %1,00,401

Tapasya Foundation

Shubhangi Purandare
Fundraised X1,00,001
CEQUE |
Vidyadaan Sahayyak Mandal

Ratnesh Pandey
Fundraised X1,30,000

Urban Health Resource Centre
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Sonal Chopra
Fundraised %1,02,859

Enrich Lives Foundation

Mukund Chiplunkar
Fundraised X1,01,504
Vidyadaan Sahayyak Mandal |

Rotary Club of Pune Metro

Ketaki Rane
Fundraised 31,00,266
Vidyadaan Sahayyak Mandal

Manoj Menon
Fundraised X1,00,000

Sanjeevani Life Beyond Cancer




Young Leaders at the Tata Mumbai Marathon represent
the next generation of philanthropists, demonstrating
that age is no barrier to creating social impact. All under
21, these fundraisers have each raised at least
X1,00,000—showcasing a strong sense of responsibility
and initiative. By leveraging their networks and creativity,
they not only support nonprofit funding needs but also
build awareness among their peers.

In TMM 2026, 38 Young Leaders collectively raised
%3,20,50,351, including 19 who achieved the
distinction of Change Runners. Their efforts
highlight the power of youth-led action
within the marathon's larger philanthropic
ecosystem.

YOUNG LEADERS
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Highest Fundraising Young Leader & Change Legend

SHAURYA BANGA

Student, American School of Bombay

Fundraised ¥1,01,01,202
benefitting 0SCAR Foundation

Never too young to strategize for a cause.

For me, fundraising has always begun with
communication that feels immediate and
personal. I've used social media, school bulletins,
and direct outreach to friends and family, but what
matters most is how the message is framed. When
people understand that their contribution can
create visible, local change, the cause becomes
tangible rather than abstract.

Aligning the cause with the interests of my
audience has also been key. Many around me are
passionate about sports, so explaining how the
OSCAR Foundation uses football as a tool for
education and development, creates a natural
connection.

The journey has required persistence. Earlier,
responses were often delayed or absent, but
consistent follow-ups, refining the message, and
patience over time have been essential to building
sustained support.

Early exposure growing into a sustained and
purposeful commitment.

| have raised 31,01,01,202 in this edition in support
of the OSCAR Foundation, contributing to
initiatives such as developing football fields in rural
Mumbai and Rajasthan. While these are physical
additions, they represent far more—access,
opportunity, and a sense of possibility for children
who might otherwise lack such platforms.

Philanthropy is not just about giving; it is
about enabling others to access
opportunities, grow, make choices and
shape their own futures.




These spaces enable them to engage in sport, build
discipline, and aspire beyond their immediate
circumstances.

My connection with OSCAR began in a simple way
when | was much younger — helping host children
from the foundation at our building's football ground,
preparing sandwiches and lemonade. With my father
and sister also supporting the organisation, that early
exposure naturally evolved into a deeper
commitment. Seeing the confidence and growth
these opportunities foster continues to reinforce my
belief in this work. To me, new playing grounds are
not just facilities; they are enablers that can shape
how children see themselves and their future.

Philanthropy plays an important role in
addressing larger social challenges.

| believe philanthropy is essential because social
challenges can only be addressed through collective
responsibility. Meaningful change does not come
from one institution alone—it requires participation
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from people across backgrounds and capacities. In

this sense, philanthropy is not just about giving; it is
about enabling others to access opportunities, grow,
make choices and shape their own futures.

Looking ahead, | hope continued fundraising helps
create an environment where children are
encouraged not only to stay in school but also to
explore opportunities like sport, which build
confidence and broaden horizons, thereby creating a
more empowered and aware generation.

For those starting out, my advice is to stay patient and
determined. Fundraising can be demanding, but
persistence, sincerity, and genuine conviction are
what ultimately inspire people to support and stay
engaged.



2nd Highest Fundraising Young Leader & Change Legend

SOPHIE SHAH

Student & Founder, Chronically Me

Fundraised ¥1,00,00,000

benefitting Shrimad Rajchandra Love and Care
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By fundraising at the 2026 edition, 16 year old
Sophie Shah has made history as the youngest
Change Legend of the Tata Mumbai Marathon
since its inception. We spoke to her, and here are
theinsights this bright young lady had to share.

Early experiences often chart a lifelong path
toward doing good.

My approach has always been rooted in sharing
real, relatable stories from the field. When people
understand how their support directly improves
the lives of women and their families in rural
communities - through skill development or
access to healthcare - they feel more personally
connected to the cause. That connection inspires
meaningful support. This perspective was shaped
early in my life by my grandfather, whose quiet and
consistent generosity taught me that fundraising
is not just about raising money, but about
connecting people to something purposeful and
impactful.

A campaign resonates where it is simple,
honest and closely communicates its
purpose.




Communication, key to fundraising.

A campaign resonates when it is simple, honest, and
clearly communicates its purpose. People want to
understand who they are helping and how their
contribution will make a difference. Sharing authentic
stories about women gaining livelihoods or families
receiving healthcare helps make that connection
tangible. It allows donorsto see the realimpact behind
their support. | have also learned that patience is
important, there are times when people appreciate
the cause but may hesitate due to other priorities. In
those moments, it becomes important to
communicate the urgency and relevance of the work
thoughtfully,and to continue building trust over time.
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Witnessing Impact - my Greatest Motivator.
What motivates me mostis seeing the directimpact of

the work on people's lives. | remember meeting an
elderly woman at a rural medical camp who had been
living with untreated vision problems for years. After
receiving care, she was able to carry out her daily
activities independently again. Experiences like these
reinforce how even small contributions can restore
dignity and improve quality of life. Through continued
fundraising, | hope to expand opportunities for
women in rural communities to gain skills, confidence,
and financial independence, while also strengthening
access to basic healthcare. Ultimately, it is about
helping build more self-reliant and supported
communities, where people have the opportunity to
lead healthierand more secure lives.



Change Champion

ANYSSA KOTHARI

At sixteen, | find myself speaking about fundraising
with a clarity shaped by both conviction and
experience — perhaps not surprising given that |

Fundraised ¥25,50,000

benefitting Shrimad Rajchandra Love and Care

have been doing it for nearly nine years. The act of

supporting and fundraising for Shrimad Rajchandra
Love and Care has never been defined by numbers
alone. The work of the organisation spans education,
healthcare, and animal care, and | have seen its
simpleyetlasting impact.

What has remained constant in my approach is the insistence on being
present — working on the ground, meeting people face to face, and
explaining the cause in my own words has always made a difference. In
direct, unrehearsed and often personal conversations, trust begins to
take shape. When people clearly understand the purpose and witness
genuine effort, they are more inclined to contribute out of connection,
ratherthan obligation.

There have been moments of hesitation—conversations cut short,
appeals declined—but | have learned not to dwell on them. Instead, they
have strengthened my patience and reinforced a quieter lesson: to
believe in the cause and continue, regardless of immediate response. My
motivation comes from my Guruji, and what sustains me is seeing how

small acts of giving can truly change lives.

Though just thirteen of age, | have already spent
nearly half my life fundraising. Supporting Shrimad
Rajchandra Love and Care, | have raised
325,00,001—which still feel quite amazing to me!

If there is a principle | often return to, is persistence -
to keep trying and not give up. Not everyone
immediately understands the realities others live
with, but that, in itself, is a reason to continue and
widen awareness.

Change Champion

AMYRA SHETH

Fundraised 25,00,001
benefitting Shrimad Rajchandra Love and Care

What | like most is knowing that the work undertaken by the
organisation helps people gain access to education and healthcare.
My inspiration comes from Pujya Gurudevshri, and it feels good to be

able to contribute in my own small way.
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AARAV TALSANIA

Change Leader

Fundraised ¥11,00,003

benefitting Shrimad Rajchandra Love and Care

lam eight, and | have raised funds in support of Shrimad Rajchandra Love and Care
—an effort completely driven by sincerity.

| did not begin with a grand plan; just with a curiosity on the work undertaking
which helped me in explaining it to others in my own words. What followed were
simple conversations, gradually building trust. | realised people are willing to help
when they trust where their supportis going.

Visiting a large medical camp at Shrimad Rajchandra Ashram in Dharampur helped
me see how many people need support. It also showed me that even small efforts
can make a real difference.

Rehaan Rustomjee

Change Investor

Project Amhi

Fundraised ¥5,26,500

Sanaya Kotecha

Change Maker
Fundraised ¥4,00,000

Jai Vakeel Foundation and
Research Centre

Aarav Saraf
Change Maker
Fundraised ¥3,89,901
OSCAR Foundation

Arham Jhaveri

Change Maker
Fundraised ¥2,50,000

Shrimad Rajchandra
Love and Care

Aarav Chokhani
Change Maker
Fundraised ¥2,34,600

Akshaya Chaitanya
(HKM Charitable Foundation)

Aryavir Jhunjhunwala

Change Maker
Fundraised ¥2,30,300
Muktangan Education Trust




Mira Joshi
Change Maker
Fundraised ¥2,22,502

Cuddles Foundation |
Family Planning Association India

Vir Aggarwal
Change Maker
Fundraised ¥2,00,200
Tata Memorial Centre | CEQUE

Aahana Khemani

Change Maker
Fundraised ¥2,05,901
Cuddles Foundation

Naisha Chheda
Change Maker
Fundraised ¥2,00,021

Rubaroo Breaking
Silences Foundation

A

Zayd Gobrani
Change Maker
Fundraised ¥2,01,770
Light of Life Trust

Nivaan Chheda
Change Maker
Fundraised ¥2,00,011

Rubaroo Breaking
Silences Foundation

) 4

Hadisunnisa Shaikh

Change Maker
Fundraised ¥2,00,003
Karunya Trust

Asiya Shaikh

Change Maker
Fundraised ¥2,00,004
Karunya Trust
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Abhir Suri

Ronav Khajanchi Maya Goel
Gold Fundraiser Gold Fundraiser GOId. Fundraiser
Fundraised ¥1,61,200 Fundraised ¥1,42,703 Fundraised 1,28,000
Cuddles Foundation Cuddles Foundation Indian Cancer Society |

Light of Life Trust

Sharmila Ranganathan Videh Doshi Siya Jethwani
Gold Fundraiser Gold Fundraiser Gold Fundraiser
Fundraised ¥1,24,802 Fundraised %1,23,500 Fundraised *1,13,600

Ishita Sharma Foundation Shrimad Rajchandra Mann - Center For
(MukkaMaar) Love and Care Individuals With Special Needs

Praphulla Hiremath Ved Desai Akshat Raisurana
Gold Fundraiser Gold Fundraiser Gold Fundraiser
Fundraised ¥1,12,608 Fundraised ¥1,710,000 Fundraised ¥1,07,601
Family Planning Association of India Sparsha Charitable Trust Ekam Foundation Mumbai

[ D Hridhaan Vora Ananya Dalmia
Gold Fundraiser Gold' Fundraiser Gold' Fundraiser
Fundraised ¥1,06,000 Fundraised ¥1,02,505 Fundraised ¥1,02,500
CanKids KidsCan Shrimad Rajchandra Jai Vakeel Foundation
a s sta Love and Care and Research Centre

Samyak Meghani Radhya Vora Kriti Shetty
Gold Fundraiser Gold Fundraiser Gold Fundraiser
Fundraised ¥1,01,226 Fundraised ¥1,00,503 Fundraised ¥1,00,301

Shrimad Rajchandra Shrimad Rajchandra Cancer Patients

Love and Care Love and Care Aid Association




Rajveer Doshi

Reya Jain

Gold Fundraiser
Fundraised ¥1,00,276
Cuddles Foundation

Gold Fundraiser
Fundraised ¥1,00,103

Shrimad Rajchandra
Love and Care

Raayansh Kamdar

Gold Fundraiser
Fundraised ¥1,00,000

Shrimad Rajchandra
Love and Care

Adi Rupani
Gold Fundraiser
Fundraised ¥1,00,004

Shrimad Rajchandra
Love and Care



Corporate teams at the TMM 2026 represent a
powerful alliance between business and
philanthropy. By registering teams of various sizes,
companies support registered NGOs through
significant donations. This participation offers
unigue employee engagement opportunities
while enhancing brand visibility. Beyond team
registrations, many organizations foster a culture of
giving through internal employee fundraising
initiatives.

In this edition, 194 companies fielded 275
teams, collectively contributing
X27,51,40,000 toward vital social causes.
Their commitment demonstrates how
businesses, when aligned with social
impact, can drive meaningful
progress and strengthen the
broader development sector. This
collaboration continues to be a
cornerstone of the marathon's
enduring philanthropiclegacy.

CORPORATE TEAMS
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HDFC BANK LIMITED

Contributed ¥3,15,00,000
to Indian Cancer Society

Parivartan, the umbrella brand for HDFC Bank's
Corporate Social Responsibility, is rooted in the belief
that sustainable development is only possible when
communities are economically and socially
empowered. Our association with the Tata Mumbai
Marathon began as a vital extension of this
philosophy, evolving into a premier platform for
community engagement. Over the years, TMM has
become integral to our culture, enabling thousands of
HDFC Bank employees to champion social causesand
strengthen our collective responsibility toward
societal wellbeing.

Supporting the Indian Cancer Society: A
Partnership for Health

This year, we are proud to support the Indian Cancer
Society, one of India's most credible organizations in
cancer care. Partnering with ICS aligns seamlessly
with Parivartan's "Healthcare & Hygiene" pillar, which
prioritizes preventive care and healthcare access for
vulnerable populations. By providing a platform for
visibility and resource mobilization, we aim to ensure
that life-saving screenings and early detection reach
the grassroots level where they are needed most.
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Tangible Change, Meaningful Results

Our collaboration has significantly expanded large-
scale cancer awareness initiatives in underserved
regions. This impact has deeply resonated with our
team, particularly stories of individuals whose cancer
was detected at a curable stage due to timely field
interventions. Witnessing beneficiaries receive a
second chance at life reinforces our commitment to
supporting initiatives that create long-term,
meaningful change.

Synergy for Social Impact

Participating in the TMM inspires a powerful sense of
unity among our workforce, allowing employees to
stand in solidarity with social causes.

Reflecting on this journey, Mr. Sashidhar Jagdishan,
Managing Director & CEO, shares: "3,500 people
wanting to run for a cause brings a great deal of joy,
as it reflects the right ethos and culture of the Bank.
We have come a long way... | am proud of all the
participants and of everyone who has contributed to
making this effort a success."”



SUN PHARMA LABORATORIES LIMITED

Contributed 1,05,00,000
to Shrimad Rajchandra Love and Care

From its humble beginningsin the1980s, Sun Pharma
has grown rapidly to become India's largest
pharmaceutical company. Guided by its vision of
Reaching People & Touching Lives, Sun Pharma is
helping build a healthier world globally. Our journey
with the TMM began as a vital extension of this
commitment, evolving from a corporate initiative into
a shared platform for advocacy. We view the
marathon as a powerful catalyst for collective impact,
fostering a deep sense of ownership among our
employees as they participate not just as runners, but
as champions for community wellbeing.

A Mission for Patient Empowerment

This year, we are proud to support Shrimad
Rajchandra Love and Care. As a pharmaceutical
organization, we believe that informed patients are
better equipped to manage their health, and the
Foundation's specialized focus on patient education
aligns perfectly with our core values. At Sun Pharma,
the community is at the heart of all our CSR
interventions. This partnership allows us to
strengthen health awareness in rural areas, covering
critical topics such as maternal health, immunization,
nutrition, and hygiene, ensuring that empowerment
beginswith knowledge.
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Measurable Impact and Inspiring Outcomes

Our association has significantly expanded the reach
of these awareness drives, bringing life-changing
information to the most remote communities. The
outcomes have deeply resonated with our team,
particularly stories where patients felt truly
empowered to participate in their own care. These
milestones reinforce our conviction that providing the
right information at the right time is a simple yet
transformative tool for everyday health decisions,
helping to build more resilient and informed societies.

A Unified Front for Change

Participating in the TMM allows our employees to
move beyond their professional roles and connect
with our social initiatives in a personal, visible way. It
transforms our CSR efforts into a collective moment of
unity, bringing teamstogether for a greater purpose.

"The TMM is a strategic platform that provides an
opportunity to highlight complex societal issues and
their solutions. For us, it also brings our colleagues
together, reflecting both personal commitment and
ashared sense of purpose.”

~ Mr. Chandrashekhar Gowda, AVP & Head -

Corporate Social Responsibility



ADITYA BIRLA GROUP

Contributed X63,00,000
Employee Fundraising ¥97,402
to Neerja Foundation

Aditya Birla Group, a global conglomerate in the
League of Fortune 500, is anchored by an
extraordinary force of 2,27,500 employees across 41
countries. Our association with the Tata Mumbai
Marathon began in 2005, evolving into a premier
platform where our global scale meets collective
action, guided by our purpose to enrich lives through
responsible businesses. For us, the marathon
translates our commitment into a unified Force for
Good.

MPower: Championing Holistic Well-being

This year, we are proud to support MPower, an
organization promoting mental health by creating
awareness and alleviating stigma. This mission is in
complete synergy with our Group's healthcare
engagements. Through MPower, our support has
transformed lives across diverse sectors. Initiatives
like Project Mann provide critical counseling to CISF
personnel, helping individuals rebuild their emotional
foundations after severe crises. Project Samvedna
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extends free, grassroots mental health services to
underserved communities, enabling those facing
domestic hardships to regain stability. Furthermore,
Project Masoom works with children in need of
protection, facilitating trauma healing and rebuilding
vital family bonds.

The Strength of Collective Action

These stories of resilience—from individuals regaining
hope to families reconciling—deeply resonate with
our team. Participating in the marathon offers our
employees a profound sense of personal fulfiiment
and unity, reinforcing our belief that business must be
a driver of positive change. Beyond its commercial
endeavours, the Aditya Birla Group remains deeply
committed to social responsibility and community
development. By running for a cause like mental
health, our employees express solidarity with a vision
where prosperity and social welfare coexist to create a
better world for all.



Y Resowhiz
Biz Solutions
Pvt. Ltd.

RESOWHIZ BIZ SOLUTIONS PVT. LTD.

Employee Fundraising: ¥2,70,78,661
Corporate Contribution: 11,000,000
Benefiting NGO: ADHAR

Resowhiz Biz Solutions Pvt. Ltd., part of the Me-Hin
Group, has dedicated seven years to the TMM. Our
motivation to participate in fundraising through the
marathon comes from a deep desire to create a
meaningful impact in the lives of Intellectually
Challenged Adults.

Our mission has been synonymous with ADHAR,
which offers 24x7 residential care for Intellectually
Challenged Adults at centres in Badlapur, Nashik, and
Satara. We were drawn to this cause because it
addresses a deeply under-represented demographic
and answers the most profound concern of parents:
Who will care for our child when we are no longer
around?”

ADHAR's vision is holistic and extends beyond
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residents to their aging parents. At its Nashik centre,
the organization built an adjacent old-age home,
enabling families to live with dignity while staying
close. This inclusive approach aligns with our values,
and through our network we continue raising
awareness and funds to support this vital cause,
which can fundamentally transform lives.

Participating in the marathon fosters a culture of
empathy and unity within Resowhiz, inspiring our
team to look beyond their professional roles toward a
larger social purpose. "As corporates, we have both
the reach and the responsibility to support
meaningful social initiatives. The TMM provides a
powerful platform where businesses can engage
their teams, connect with communities, and support
organisations like ADHAR that are doing exceptional
work.” ~ Samson Wilson, Chief Executive Officer
(CEO)



DIATRENDS JEWELLERY PVT. LTD.

Diatrends Jewellery Pvt. Ltd. is a Mumbai-based
luxury diamond manufacturer with a century-long
legacy of artistry. Since 2011, under the leadership of
Director Dhaval Mehta, our journey with the Tata
Mumbai Marathon has evolved into a cornerstone of
community engagement, blending corporate
precision with a deep-seated commitment to social
responsibility.

A Partnership for Transformation

We are proud to support Shrimad Rajchandra Love
and Care, whose impactful work in healthcare and
education resonates with our core values of
Excellence, Humility, and Service. Their dedication to
provide life-saving medical care mirrors our own
belief in creating a lasting, positive impact. By

Benefiting NGO Shrimad Rajchandra Love and Care

Employee Fundraising ¥1,15,07,400
Corporate Contribution ¥4,80,000

partnering with them, we aim to amplify their reach

and foster a culture of compassion that empowers the
most vulnerable.

This association inspires our employees, providing a
sense of purpose that promotes teamwork and fitness
while encouraging us to come together for a
meaningful cause. The TMM is our annual
reaffirmation of a promise toserve.

"As individuals, it is our duty to serve our society, and
similarly, as a corporate organization, it is our social
responsibility to contribute towards the betterment
of mankind. We are grateful to Shrimad Rajchandra
Love and Care for providing us the opportunity to
support meaningful causes through the platform of
the Tata Mumbai Marathon.”~ Mahesh Trivedi, CFO.

JASANI INDIA PVT. LTD.

Employee Fundraising ¥1,00,01,000
Corporate Contribution ¥4,80,000
Benefiting NGO Shrimad Rajchandra Love and Care

Jasani India Pvt. Ltd. is deeply committed to
responsible business practices and sustainable
community development. Our journey with the Tata
Mumbai Marathon serves as a vital extension of this
ethos, providing a powerful platform to merge
employee fitness with meaningful corporate
philanthropy and social engagement.

Empowering Communities through

Compassionate Care

We are proud to support Shrimad Rajchandra Love
and Care, whose transformative work in healthcare
and education aligns seamlessly with our values of
compassion and service. By aligning our fundraising
efforts with the Trust's mission, we aim to expand
their outreach and ensure essential services reach
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those in need. Our team has been profoundly moved
by their healthcare initiatives, reinforcing our belief
that collective effort is the key to creating sustainable
change and uplifting society.

Purpose Beyond the Finish Line

Beyond fundraising, the marathon fosters a culture of
teamwork and purpose across our organization,
encouraging a healthy lifestyle while serving a greater
cause.

Dr. Ameet Mugatlal Shah, Director says,
"Participating in the Tata Mumbai Marathon allows
us to contribute towards meaningful causes while
inspiring our employees to support initiatives that
make a real difference in society."




GODREJ & BOYCE MFG. CO. LTD.

At Godrej, we believe it is our responsibility to care,

innovate, and encourage social responsibility to
create a better world in which there is a better
environment and contribution to society. For the last
17 years, we have continued to nurture this spirit
through our participation in the Tata Mumbai
Marathon. We look forward to continuing this journey
with immense pride and even greater engagement,
as our enthusiastic contingent of "Godrejites"
continues to grow every year, motivating people to
participate in Mumbai's most vibrant event.

Nurturing Society through Purposeful contributions
We encourage Godrejites to contribute generously as
part of our responsibility to care for and nurture

Benefiting NGO ADHAR | NASEOH | War Wounded Foundation

Pledges by Employees ¥56,50,108
Corporate Contribution : ¥21,00,000

society. We are confident that the funds raised for the
three organisations will be utilized to make the world
a better and brighter place for the beneficiaries.

Sowingthe Seeds of Goodness

Our belief is that good deeds are like seeds of
goodness. By sowing these seeds today, we help
make the world a better place, ensuring a future
defined by care and compassion. For Godrej, the Tata
Mumbai Marathon continues to remain one of the
most powerful ways to continue making a difference
tothe betterment of our society.

KADRI CONSULTANTS PVT. LTD.

O

Employee Fundraising ¥12,04,525
Corporate Contribution ¥4,80,000
Benefiting NGO Vipla Foundation

For over 60 years, IMK Architects has designed
landmark projects, with clients who thrive in
collaboration and have determination to execute their
ideas. For over a decade, our journey with TMM has
fundraised for the education of children, to create a
world where every child can gotoschool.

Building Opportunities with Vipla Foundation

We are delighted to support Vipla Foundation, also
known as Save The Children India, founded 36 years
ago by my late mother, Mrs. Vipula Kadri. Dedicated to
providing quality education and equal opportunities,
Vipla Foundation empowers women and children O to
8 years and upwards, affected by intergenerational
poverty. Vipla Foundation's tireless efforts ensures
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that every child can reach their full potential. Between
2020 and 2025, the Foundation achieved an outreach
of over 781,000.

The Significance of TMM in Driving Social
Change

This commitment of Vipla Foundation, for children's
education, inspires our team. Through the TMM, we
build meaningful employee engagement.

As Rahul Kadri, Partner and Principal Architect,
reflects: “Children are the future of India, and we are
proud toembark on this journey of equality alongside
Vipla Foundation. Through the TMM, we support a
cause where every child has hope and no one is left
behind.”



ANCHOR

by Panasonic

Panasonic Life Solutions India Pvt. Ltd. has proudly
participated in the Tata Mumbai Marathon for a
decade, a journey driven by our belief in the power of
sports to unite communities. For us, the marathon is
more than a race; it is a movement that allows us to
translate our core values of sustainability and social
responsibility into tangible collective action.

Cultivating Change with United Way Mumbai

This year, we strengthened our partnership with
United Way Mumbai, supporting impactful initiatives
like the Biodiversity Garden and educational projects
in Thane. These efforts align with our commitment to
environmental stewardship and empowerment of
underprivileged children. With our resources and
visibility, the NGO has expanded its reach, enabling
students to thrive through educational interventions,

PANASONIC LIFE SOLUTIONS

INDIA PVT. LTD.

Employee Fundraising ¥11,03,130
Corporate Contribution ¥24,80,000
Benefiting NGO United Way Mumbai

affirming our belief that focused social investment

driveslasting, intergenerational impact.

The Significance of TMM in Driving Social Progress
This platform inspires our employees to look beyond
the workplace, fostering mentorship and
volunteerism. A decade on, we stay committed to
building "A Better Life, A Better World."

“At Panasonic, we see the Tata Mumbai Marathon as
a powerful platform to give back to society. Our
participation reflects our core value of social
responsibility - every step taken brings us closer to
building a better life and a better world.” ~ Kiran More,

Assistant Manager CSR.

ACE

SUPER IMPEX

SUPER IMPEX

Employee Fundraising ¥3,70,003
Corporate Contribution ¥4,80,000

Benefiting NGO Shrimad Rajchandra Love and Care

Super Impex, a leader in Grounding and Lightning Protection Systems, began its Tata Mumbai Marathon journey
through the Shrimad Rajchandra Mission. Inspired by the transformative ground-level impact of Shrimad
Rajchandra Love and Care, we have aligned our philanthropic mission with their multi-faceted humanitarian

programs.

Initiatives like the Dharampur Hospital and the Sarvamangal Centre of Excellence for Women resonate deeply with
our team, providing a powerful runway to give back. This partnership fosters a "together we can" philosophy
among our employees, encouraging us to push harder for social good.

“If we are blessed with more than we deserve, the least we can do is give back to society. Thank you for having us
as part ofthis lovely initiative.” ~ Saumil Gandhi, Vice President
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Name NGO/s Supported Amount

360 ONE Distribution
Services Limited
Adventures Beyond Barriers
Foundation

Advanz Pharma Services
India Private Limited
Shrimad Rajchandra
Love and Care

............................................................................................................................................................

Amal Embroideries

. L Animedh Charitable Trust Contributed: ¥11,00,000
Private Limited
Ambit Private Limited Rushabh Foundation Contributed: ¥11,00,000
Anand Rathi Insurance . . .
. Epilepsy Foundation Contributed: ¥4,80,000
Broking Ltd.
Anarock Propert .
perty Cuddles Foundation Contributed: ¥4,80,000
Consultants Pvt. Ltd.
Apar Industries Ltd Sri Nityanand Educational Trust Contributed: X15,80,000
Apraava Renewable 5 Ad t B d Barri .
P . .. . ventures Beyon arners Contributed: ¥9,60,000
Energy Private Limited : Foundation

Jai Vakeel Foundation and
Research Centre
Bain Capital Advisors (India) : Jai Vakeel Foundation and

. L. : Contributed: ¥6,90,000
Private Limited : Research Centre
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Name NGO/s Supported Amount

BDP UGL Global Logistics

. United Way Mumbai Contributed: ¥4,80,000
(India) Pvt. Ltd.
Biostadt India Limited Vipla Foundation Contributed: ¥4,80,000
Black & Veatch Pvt. Ltd. United Way Mumbai Contributed: ¥6,90,000
Bloomberg L.P United Way Mumbai Contributed: ¥6,90,000
Blue Star Limited Blue Star Foundation Contributed: ¥37,00,000
Bri M i . . .
risto ) yers Squibb United Way Mumbai Contributed: ¥6,90,000
India Pvt Ltd
Bunge Sarthak Foundation Contributed: ¥21,00,000
C. A. Galiakotwala And .
. Lo The Hands of Hope Foundation Contributed: ¥4,80,000
Co. Private Limited
C.H. Robinson Worldwide . .
. . Apne Aap Womens Collective Contributed: ¥11,00,000
Freight India Pvt. Ltd.
Castrol India Limited United Way Mumbai Contributed: 21,00,000
CBC Co ation India .
rporation ! Smile Foundation Contributed: ¥6,90,000
Pvt. Ltd.
CEAT Ltd. Karunya Trust Contributed: ¥4,80,000
Centrum Capital Limited Centrum Foundation Contributed: ¥6,90,000
Chalet Hotels Limited Central Chinmaya Mission Trust Contributed: ¥6,90,000

Shrimad Rajchandra
Love and Care
Shrimad Rajchandra
Love and Care

Citco Shared Services

, United Way Mumbai Contributed: ¥42,00,000
India Pvt. Ltd :
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Name NGO/s Supported Amount

Coastal Marine Construction

. . .. Neonates Foundation of India Contributed: ¥10,00,000
& Engineering Limited
Cochlear Medical Device : i i
. : ice : AURED Ch&.)rltable Trust (Aqral Education Contributed: ¥4,80,000
Company India Private Limited for Children with Hearing Loss)

Creative Propack Ltd HEED India Contributed: ¥5,00,000
D'Decor Exports Pvt. Ltd. Karunya Trust Contributed: ¥4,80,000
Danaher India CSR Foundation United Way Mumbai Contributed: ¥25,80,000

.............................................................................................................................................................

Concern India Foundation |
Under The Mango Tree Society
Mann - Center For Individuals
With Special Needs
Shrimad Rajchandra
Love and Care

Shrimad Rajchandra
Love and Care

Diversey Smile Foundation Contributed: 11,000,000

DKSH India Pvt Ltd Tata Memorial Centre Contributed: X5,00,000
DRT-ANTHEA AROMA . . .

CRY-Child Rights and You Contributed: ¥5,00,000

CHEMICALS PRIVATE LIMITED

............................................................................................................................................................

DSM Firmenich United Way Mumbai Contributed: ¥25,80,000
DSP Asset Managers : Sahaara Charitable Society | .
. L . . Contributed: ¥21,00,000
Private Limited : Cuddles Foundation

e-Emphasys Systems
Private Limited

EAAA India Alternatives SNEHA - Society for Nutrition,
Limited ; Education and Health Action

SAMPARC - Social Action for

eClerx Services Limited : . : Contributed: ¥42,00,000
; Manpower Creation !
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Name NGO/s Supported Amount

Electromech Infraprojects
Pvt. Ltd.
Shrimad Rajchandra
Love and Care

Emkay Glc?bal Financial ; Shrimad Rajchandra Contributed: ¥11,00,000
Services Ltd : Love and Care
Envisage Insights LLP ADHAR Contributed: ¥4,80,000

............................................................................................................................................................

The Society for
Door Step School

............................................................................................................................................................

ESR Advisers India ; Cancer Patients Aid
Private Limited : Association
Fedbank Financial
Services Limited

.............................................................................................................................................................

GOONJ | Tata Memorial Centre |
YODA (Youth Organization in

Defense of Animals) | People for Contributed: ¥32,40,000
The Ethical Treatment of Animals :

India (PETA) | Cheshire Homes India

FirstRand Services
Private Limited

Florintree Advisors
Private Limited

Abled Disabled All
People Together (ADAPT)

.............................................................................................................................................................

GEP Solutions Private Limited ARMMAN Contributed: X4,80,000
ithKli : Shrimad Rajchandra L. dc
GlaxoSmithkline : rimad Rajchandra tove and -are Contributed: 232,00,000
Pharmaceuticals Limited : | St. Jude India Childcare Centres
Golkunda Diamonds & 5 Shrimad Rajchandra .
5 ! Contributed: X5,00,000
Jewellery Ltd. ; Love and Care
Grauer & Weil (India) Limited Annam Contributed: ¥6,90,000

Shrimad Rajchandra

Contributed: ¥5,00,000
Love and Care

Gufic Biosciences Limited
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Name NGO/s Supported Amount

Adventures Beyond Barriers

Hafele India Contributed: 11,00,000
Foundation
Harmony Family Trust ADHAR Contributed: ¥5,00,000
Havas India Rati Foundation Contributed: ¥5,00,000
hBits Rubaroo Contributed: ¥4,80,000
""""" HDBFinancialServices | CancerPatiensAd L

Limited : Association (CPAA)

HDFC Ergo General Insurance

United Way Mumbai | ADHAR : Contributed: 21,00,000
Company :
Henkel Adhesives Technologies Deepstambh Foundation | )
. . .. : Contributed: 11,00,000
India Private Limited 5 Suryoday Trust

VIPLA Foundation | Apne Aap
: Women's Collective (AAWC) | Trust For :
Hexaware Technologies Ltd Retailers And Retail Associates Of India | Contributed: ¥48,60,000
: Human Capital For Third Sector | :
V-Excel Education Trust

.............................................................................................................................................................

Houlihan Lokey Advisory

. . . United Way Mumbai Contributed: ¥5,00,000
India Private Limited
HSBC Software Development : Adventures Beyond .
. : . . Contributed: ¥6,90,000
India Pvt Ltd. : Barriers Foundation

............................................................................................................................................................

IMC India Securities . . : .
. .. Mumbai Mobile Creches : Contributed: ¥21,00,000
Private Limited :
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Name NGO/s Supported Amount

InCred Financial . K.C.Mahindra Education Trust- Project .
. - : . . . . Contributed: ¥9,60,000
Services Limited : Nanhi Kali | Catalysts For Social Action
Indialdeas.com Limited Tata Memorial Centre Contributed: ¥6,90,000

The Hindu Womens
Welfare Society

Interise Investment : Making the difference .
- : . Contributed: ¥6,90,000
Managers Limited : charitable trust
International Gemological : Shrimad Rajchandra .
. . Contributed: ¥4,80,000
Institute : Love and Care

............................................................................................................................................................

International Packaging Products :
Private Limited (Owens Corning Janvikas Samajik Sanstha Contributed: ¥6,90,000
Group of Companies) : :

Shrimad Rajchandra
Love and Care

Maharashtra State Women's
Council
J. B. Chemicals & : Shrimad Rajchandra
Pharmaceuticals Limited : Love and Care

Shrimad Rajchandra
Love and Care

............................................................................................................................................................

Jesseena Marine Services
Private Limited

Inspire Institute of Sport | Bal Asha
Trust | St. Jude India Childcare Centres

K Raheja Corp Real : Trust For Retailers And .
. .. : . . . Contributed: ¥21,00,000
Estate Private Limited : Retail Associates Of India
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Name NGO/s Supported Amount

Shrimad Rajchandra
Love and Care

Keller Bhumi Contributed: ¥5,00,000
Kerakoll India Pvt Ltd United Way Mumbai Contributed: ¥5,00,000
Khaitan & Co United Way Mumbai Contributed: ¥11,00,000

K.C. Mahindra Education
Trust- Project Nanhi Kali

............................................................................................................................................................

Kotak Securities Cuddles Foundation Contributed: ¥27,90,000

Landor & Fitch Dignity Foundation Contributed: ¥4,80,000

Shrimad Rajchandra
Love and Care

Lighthouse Learning
Private Ltd.

............................................................................................................................................................

Lupin Human Welfare and
Research Foundation
Shrimad Rajchandra
Love and Care
M&G Global Services
Private Limited

Smile Foundation Contributed: ¥11,00,000

Maharashtra State

Marsil Exports & Imports LLP .
Women's Council

Contributed: ¥5,00,000
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Name NGO/s Supported Amount

: Shrimad Rajchandra Love and Care |
Mastek Foundation : Light of Life Trust | The Blue Ribbon : Contributed: ¥28,90,000
; Movement Trust ;

Mettler Toledo United Way Mumbai Contributed: ¥31,00,000
opramceictpa s mteromiaien | T
""""""""
""""" wogncramictetis, | nwawosumss | Conaedtssoson

............................................................................................................................................................

SNEHA - Society for Nutrition,
Education and Health Action
NTT Global Data Centers & Cloud
Infrastructure India Private Limited

Society of Parents of Children :
with Autistic Disorders (SOPAN) | : Contributed: ¥22,70,000
Light of Life Trust | Smile Foundation

OMG Digital India
Private Limited

Shrimad Rajchandra
Love and Care
Adventures Beyond Barriers Foundation |
Janvikas Samajik Sanstha

Pamac Finserve Pvt. Ltd. ADHAR Contributed: ¥4,80,000
Paras Defence And : Shrimad Rajchand .
e AN : rimad Rajchandra Contributed: ¥4,80,000
Space Technologies Limited : Love and Care

Childrens Movement for
Civic Awareness

Phillip Capital (India)
Private Limited

Shrimad Rajchandra .
Pidilite Industries Limited ) Contributed: ¥6,90,000

Love and Care
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Name NGO/s Supported Amount

Shrimad Rajchandra
Love and Care

Pipeline Infrastructure Limited Rubaroo Contributed: ¥21,00,000
Polycab India Limited United Way Mumbai Contributed: 6,90,000
PPFAS Asset M t : i i

'sse ‘an‘agemen : Making ‘the difference Contributed: ¥4,80,000

Private Limited : charitable trust

Pranjal Corporate : Shrimad Rajchand ,

jat-orp : rimad Rajchandra Contributed: ¥5,00,000

Services (P) Ltd. : Love and Care

............................................................................................................................................................

Quantum Advisors

. L. Masoom Contributed: ¥6,90,000
Private Limited
Ramk.rlshna Bajaj Jamnalal Bajaj Sewa Trust Contributed: X41,00,000
Charitable Trust
Reliance BP Mobility . . : .
L. . United Way Mumbai : Contributed: ¥11,00,000
Limited (Jio-bp) :
RG.A Globa.l Shared Salaam Bombay Foundation : Contributed: ¥4,80,000
Services India Pvt. Ltd. :
Rich Products & Solutions : Childrens Movement for

Pvt Ltd : Civic Awareness
Roche Diabetes Care India
Private Limited
Roche Diagnostics India
Pvt. Ltd.
Rosy Blue Foundation | Shrimad
Rajchandra Love and Care

SBI Funds Management

L United Way Mumbai Contributed: X15,80,000
Limited
SBI Life Insurance . . .
.. Parikrma Foundation Contributed: ¥44,00,000
Company Limited
Schindler India Pvt. Ltd. : Smile Foundation : Contributed: ¥4,80,000
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Name NGO/s Supported Amount

Shelf Drilling
F.G. McClintock Ltd.

Trust For Retailers And
Retail Associates Of India

Skyscreen Entertainment
Private Limited

SMC Infrastructures
Private Ltd

K C Mahindra Education Trust-
Project Nanhi Kali

.............................................................................................................................................................

Spykar Lifestyles
Private Limited

............................................................................................................................................................

Shrimad Rajchandra
Love and Care

............................................................................................................................................................

Sunteck Realty Limited United Way Mumbai Contributed: ¥4,80,000

Tata Consumer Products Shrimad Rajchandra Love and Care |

. : . . Contributed: ¥11,00,000
Limited : St. Jude India Childcare Centres

............................................................................................................................................................

Tata Motors Insurance Broking
And Advisory Services Limited

............................................................................................................................................................

TeamSpace Financial
Services Pvt. Ltd.

ADHAR ; Contributed: ¥6,90,000

The Phoenix Mills Limited Light of Life Trust Contributed: ¥4,80,000
Titan Company Limited St. Jude India Childcare Centres Contributed: ¥6,90,000
Toshvin Analytical Pvt. Ltd. Muktangan Education Trust Contributed: ¥6,90,000
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Name NGO/s Supported Amount

Trinity Air Travel And
Tours Pvt Ltd

Karunya Trust Contributed: ¥5,00,000

Uni-Design Jewellery Shrimad Rajchandra
Private Limited : Love and Care

Unity Small Finance
Bank Limited

............................................................................................................................................................

Shrimad Rajchandra
Love and Care
Make-A-Wish Foundation
Of India

Shrimad Rajchandra
Love and Care

Zee Entertainment Enterprises
Limited

Zoetis Pharmaceutical
Research Pvt Ltd.

Shrimad Rajchandra
Love and Care

Shrimad Rajchandra
Love and Care

Shrimad Rajchandra
Love and Care

United Way Mumbai
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............................................................................................................................................................

Contributed: ¥6,90,000



The Tata Mumbai Marathon continues to be a powerful catalyst for the social sector,
offering a high-visibility platform where NGOs gain the exposure, funding, and support
networks needed to grow. At its 21st edition, the philanthropy platform enabled 305
NGOs across 12 cause categories to mobilise resources for their work. This impact was
driven by a strong ecosystem of support. Corporate teams contributed to 29.51% of
participating NGOs (90 organisations), while an overwhelming 86.56% (264 NGOs) were

supported by individual fundraisers, reflecting the depth of
community engagementaround the event.

Notably, 83 NGOs participated for the first time,
underscoring the platform’s continued
expansion and inclusivity. By bringing new
organisations into its fold each year, the
marathon strengthens the diversity and
reach of causes represented. TMM
2026 reaffirms the marathon’s role
as more than a sporting event—it is
a sustained engine for social
change, enabling nonprofits to
expand their reach, build long-
term support networks, and
secure the resources needed to
create lasting impact.

PARTICIPATING
CHARITIES
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NGO PRIVILEGE LEVELS

The NGO Privilege Levels at the Tata Mumbai Marathon are designed to recognise and strengthen nonprofit
participation within the event's fundraising ecosystem. Rather than evaluating an organisation’s core social
impact, these levels assess its ability to engage fundraisers, mobilise community support, and effectively leverage
the platform.

Privilege Levels are determined using key participation metrics, including years of involvement, fundraiser
engagement, and corporate team partnerships. These indicators are translated into privilege points, which place
NGOs into four categories:

* * %

ELITE LEVEL ADVANCED LEVEL FOUNDATIONAL LEVEL PARTICIPANT LEVEL

More than a system of recognition, these tiers unlock tangible benefits. NGOs gain access to capacity-building
grants, enhanced visibility within the marathon platform, and exclusive participation incentives. These advantages
are intended to support organisations in expanding their outreach and strengthening their fundraising
capabilities.

By encouraging deeper and more consistent engagement, the Privilege Level framework goes beyond rewarding
milestones. It helps nonprofits build sustainable momentum, develop stronger supporter networks, and maximise
the long-term value of their participation—ensuring theirimpact continues well beyond race day.

Shrimad Rajchandra
Love and Care

Light of Life Trust

United Way Mumbai Epilepsy Foundation

Isha Education

Association of Parents of Mentally Family Planning Association
Retarded Children (ADHAR) India

ADVANCED
LEVEL
Tata Memorial Centre

Jai Vakeel Foundation and
Research Centre

97



SHRIMAD RAJCHANDRA LOVE AND CARE

Fundraised: ¥13,02,50,019
Highest fundraising NGO in the ‘Health’ cause category

HIGHEST FUNDRAISING NGO

Elite Level NGO - 15 points earned for 14 years of participation raising a minimum X5 lakhs each year + supported at TMM 2026 by 38
Corporate Teams, and having 55 eligible Fundraisers and 26 eligible Change Runners.

Inspired by Shrimad Rajchandraji and guided by
Pujya Gurudevshri Rakeshji, Shrimad Rajchandra
Love and Care is a global initiative committed to
uplifting underserved communities through holistic
and sustainable programmes. With a presence across
206 centres worldwide and recognition by the United
Nations ECOSOC, the organisation works across
healthcare, women's empowerment, social
development, animal welfare and environmental
sustainability, creating meaningful, long-term
impact.

28

For over 14 years, the Tata Mumbai Marathon has
played a pivotal role in advancing this mission. “Tata
Mumbai Marathon continues to offer a powerful
platform to bring together donors, volunteers, and
organisations for a shared cause,” shares Dr. Bijal
Mehta, Trustee. The event not only strengthens
fundraising efforts but also deepens community
engagement and expands the reach of the
organisation’sinitiatives.



Driving Impact through Integrated Initiatives

Funds raised at TMM 2026 supported two key
initiatives, the Shrimad Rajchandra Sarvamangal
Centre of Excellence for Women and large-scale
medical camps. The Centre, based in Dharampuir,

Gujarat, is a transformative ecosystem that will
empower over 15,000 rural and tribal women through
livelihoods, skill-building, and wellbeing support.
Women engage in organised production across
sectors, gaining financialindependence and dignity.

Complementing this, multi-specialty medical camps
continue to bridge critical healthcare gaps, having
screened over 1.69 million patients and enabled life-
changinginterventions. Stories like Geeta Rawal, who
rebuilt her life through dignified employment, and
Aasha, whose spinal condition was successfully
treated, reflect the profound human impact of these
efforts.

A Movement powered by Participation
Under the theme ‘Bud to Bloom’, over 2,000
supporters,including 38 corporates,came together at
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TMM 2026. The vibrant motivational zone at Marine
Drive and participation across race categories
brought the message of hope and transformation to
life.

Strengthening Reach through the Privilege
Framework
Achieving the Elite Level under the NGO Privilege

Points system has significantly enhanced visibility
and engagement opportunities for the organisation.
This recognition supports deeper connections with
donors and corporates, while empowering a strong
network of youth volunteers to drive outreach and
fundraising efforts.

For Shrimad Rajchandra Love and Care, the Tata
Mumbai Marathon is more than an event, it is a
powerful movement that transforms potential into
possibility, enabling individuals and communities to
truly bud and bloom.



UNITED WAY MUMBAI

v | UNITED WAY
Q”y_ Mumbai

Fundraised: ¥4,67,04,031

Highest fundraising NGO in the ‘Social, Civic & Community
Development’ cause category

2no HIGHEST FUNDRAISING NGO

Elite Level NGO - 13 points earned for 16 years of participation raising a minimum 35 lakhs each year + supported at TMM 2026 by 30
Corporate Teams, and having 74 eligible Fundraisers and 10 eligible Change Runners.

Harnessing the Power of the Collective
United Way Mumbai works to address complex social
challenges across urban and rural India by bringing

together communities, corporates, nonprofits, and
government institutions. Its programmes span key
focus areas including education, health, financial
security, climate action, and community resilience,
with a focus on creating long-term, sustainable
changethrough collaborative and scalable solutions.

This approach closely aligns with the Tata Mumbai
Marathon (TMM), which embodies the spirit of
collective action by mobilising individuals, corporates,
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and civil society to support meaningful causes and
address pressing social issues.

“The TMM demonstrates the power of collective
action,” says George J. Aikara, Chief Executive
Officer, United Way Mumbai. “What began as a
sporting event has evolved into a platform where
individuals, corporates, and nonprofits come
together to support meaningful causes. Beyond
fundraising, it builds awareness, strengthens
partnerships, and fosters sustained engagement
towards improving outcomes for underserved
communities.”



Turning Supportinto iImpact
Funds raised through the TMM help United Way

Mumbai strengthen community initiatives across
multiple domains. In education, the Let's Read project
nurtures a love for reading among children from
underserved communities by providing curated
books and guided reading sessions.

In health, programs addressing nutrition and
maternal health work to combat widespread
challenges such as child malnutrition and anemia
among women. Livelihood initiatives such as
Saksham empower women through financial literacy,
skills training, and entrepreneurship support,

enabling them to build sustainable incomes. In rural
Maharashtra, Jal Sanjivanifocuses on improving water
security and strengthening climate resilience for

farming communities facing water scarcity and
unpredictable rainfall.

Building Momentum for Change

The Privilege Points system within the TMM platform
has also helped United Way Mumbai adopt a more
structured and proactive approach to fundraising. By
encouraging early planning, creative outreach, and
stronger engagement with corporate partners,
employees and individual donors, the platform
strengthenslong-term relationships with supporters.

For United Way Mumbai, the TMM is more than an
event, it is a powerful platform where participation,
visibility, and shared purpose come together to create
lasting impactin communities across India.




ADHAR

Fundraised: ¥3,67,07,538
Highest fundraising NGO in the ‘Disability’ cause category

3ro HIGHEST FUNDRAISING NGO

Elite Level NGO - 12 points earned for 6 years of participation raising a minimum <5 lakhs each year + supported at TMM 2026 by 9

Corporate Teams, 16 eligible Fundraisersand12 eligible Change Runners.

A Home for Life
For many families of adults with intellectual
disabilities, one question remains constant: what will

happen to our child when we are no longer around?
In India, dignified long-term residential options for

adults with intellectual disabilities are limited, leaving
many vulnerable to neglect, isolation or unsuitable
institutional care.

Addressing this gap, ADHAR, a pioneering non-profit,
has provided lifelong residential care since 1994.
Today, it supports 400+ residents across its centres in
Badlapur, Nashik, and Satara, while creating 275+
rural jobs, including for 84 women. Over the years, the
organisation has impacted over 1,000 adults and

102

supported over 2,200 families across 18 states,
offering safe housing, trained caregiving, healthcare,
nutrition, life-skillstraining and a true sense of home.

A Platform that Sustains Care

The Tata Mumbai Marathon (TMM) has become a vital
part of sustaining this work. “It’s more than a race for
us,” says Ajay Mehta, Trustee, ADHAR. “It helps us
continue providing a safe, caring home for adults
with intellectual disabilities and bridge our annual
operational deficit. For families, it brings peace of
mind and relief from psychological and financial
worries; for our residents, it secures a future of
respect, stability,and belonging.”




Funds raised through TMM support essential aspects
of ADHAR's residential ecosystem, from caregiving,
healthcare to daily living support and community
engagement, ensuring residents continue to live with
dignity and purpose.

Running with Joy and Inclusion

Race day at TMM 2026 was a celebration of inclusion
and shared purpose. Residents from Nashik and
Badlapur woke as early as 3 a.m. to join the Dream

Run, proudly earning their finisher medals.

Supported by corporate teams, runners, and
volunteers, the day became a powerful reminder that
when communities come together, inclusion
becomesa lived reality.
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Strengthening Support Networks
The Privilege Points system within the TMM platform

has strengthened ADHAR's fundraising momentum,
encouraging more ambitious goals and expanding
supporter outreach. Visibility across official marathon
communications, social media, and the docket, helps
the organisation reach new donors and corporate
partners.

For ADHAR, the marathon is more than an annual
event - it is a powerful platform uniting compassion,
community, and commitment, ensuring adults with
intellectual disabilities always have a safe and loving
home.



RISE AGAINST CANCER

Cause Category: Health

INDIAN CANCER SOCIETY

Fundraised: 3,16,07,301

4t HIGHEST FUNDRAISING NGO

For over seven decades, the Indian Cancer Society has been at the forefront of cancer control in India, with a strong focus on underserved

populations.

ICS works across the full cancer continuum—from prevention through awareness and screening to patient
support, including diagnostic and treatment assistance. Its initiatives also include cancer registries, medical
education, and survivorship and rehabilitation programmes, helping bridge critical gaps in care and improve

accessto timely, effective cancer services.

A Platform that Amplifies Impact
The Tata Mumbai Marathon (TMM) has emerged as a
powerful enabler of this mission.

“Our association with United Way Mumbai, Procam,
and the Tata Mumbai Marathon has been
transformational,” shares Ann Rawat, Deputy

Director General, ICS. “Beyond fundraising, the

platform amplifies awareness about cancer
prevention while bringing together a compassionate
community running fora cause.”

Turning Awareness into Action

Funds raised through the Tata Mumbai Marathon
support community-based screening programmes
led by the Indian Cancer Society for breast, cervical,
and oral cancers, among the most prevalent in India.

These efforts are reinforced by awareness campaigns,
diagnostic support, and treatment assistance. As
many cancers in India are detected at advanced
stages due to stigma and limited access to care, ICS
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focuses on bringing services closer to communities,
enabling earlier detection, timely intervention, and
significantly improved patient outcomes.

Strengthening Fundraising Through Structure
The Privilege Points system within TMM has
strengthened ICS' fundraising strategy by promoting
early planning, broader outreach, and deeper
engagement with runners and supporters. This

structured framework has helped expand its reach,
nurture stronger donor relationships, and sustain
momentum throughout the campaign.

A Collective Movement for Change
For the Indian Cancer Society, the Tata Mumbai

Marathon is more than fundraising; it is a movement
uniting individuals, corporates, and communities
around one goal. By combining visibility,
participation, and purpose, it drives awareness and
brings hope to people affected by cancer.



LIGHT OF LIFE TRUST

Light of Life Trust

Fundraised: X2,97,62,549

Highest fundraising NGO in the ‘Education’ cause category

5tH HIGHEST FUNDRAISING NGO

Elite Level NGO - 13 points earned for 12 years of participation raising a minimum X5 lakhs each year + supported at TMM 2026 by 7
Corporate Teams, and having 19 eligible Fundraisers and 8 eligible Change Runners.

In many rural parts of India, the path from aspiration to
opportunity is often obstructed by financial
constraints and limited access to educational
resources. Light of Life Trust (LOLT) works to bridge
this gap by empowering underprivileged children
and youth through education and livelihood
initiatives.

Adopting a holistic approach, LOLT goes beyond
academic support to offer personality development,
career counselling, and skill-based training. Its
programmes today support thousands of rural
students, enabling them to pursue higher education
and move toward stable, sustainable careers.

A Platform for Purpose
For several years, the Tata Mumbai Marathon has been

an important catalyst for the work of Light of Life
Trust, uniting runners, donors, and supporters who
believe education transforms lives. “Participating in
TMM has been truly inspiring,” says Ramesh Daswani,
Chief Executive Officer. “It helps raise essential funds

while amplifying awareness on the importance of
education and opportunities for the underprivileged
youth. The support and encouragement received at
TMM strengthen our mission to build brighter and
more secure futures for the youth.”

Funds raised are directed to support students from
underserved communities by providing classes,
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learning materials, workshops, and mentorship,
resources that allow students to continue their
education with confidence.

AJourney of Determination

Among the many lives transformed is Shama, a
determined student who once risked dropping out
due to financial constraints. With support from LOLT's
programme and funds raised through Tata Mumbai
Marathon, she received academic aid, development
training, and exposure to extracurriculars. Today, she

has completed medical school and is preparing to
serve as a doctor—a testimony to the power of
collective support.

Strengthening Support Networks
TThe Privilege Points system within the Tata Mumbai

Marathon platform has encouraged LOLT to adopt a
more proactive and strategic approach to fundraising.
By strengthening ties with existing supporters,
reaching new donors through digital channels, and
motivating runners and volunteers to fundraise
within their networks, the organisation has expanded
its reach and commmunity supporters.

For Light of Life Trust, the marathon is more than a
fundraiser—it is a collective movement driven by the
belief that accessible education can transform entire
communities.



& Fundraised: X1,15,04,567

KARUNYA TRUST

Highest fundraising NGO in the ‘Children’ cause category

Elite Level NGO - 12 points earned for 12 years of participation raising a minimum <5 lakhs each year + supported at TMM 2026 by 5
Corporate Teams, and having 41 eligible Fundraisers and 8 eligible Change Runners.

Community Centric

Across Maharashtra,
communities—including families affected by
HIV/AIDS, rag-picker groups, and tribal
populations—face barriers to education, healthcare,
and livelihoods. Karunya Trust, a non-governmental
organisation registered under the Bombay Public

vulnerable

Trust Act, 1950, addresses these challenges through
community-driven initiatives.

Running for Change

Through its long-standing association with the TMM,
Karunya Trust has been able to mobilise wider
support and build greater awareness for the
communities it serves. “Running at the marathon

was more than a personal milestone—it was a
reminder that every step can create hope for
someone else,” says Fr. Lijo Velliyamkandathil,

Executive Director, who raised nearly 50 lakh

through online fundraising.

The Privilege Points programme has further
motivated the organisation to expand its fundraising
networks and strengthen donor engagement
through structured milestones and increased
visibility. Funds raised through TMM currently support
a community-based education centre in Kalwa -
Thane District, where nearly 100 children receive non-
formal education, counselling, and nutritious meals,
with plans to scale services to 300 children in the

*

@AQ Fundraised: ¥2,57,73,760
= Cause Category: Education

ISHA EDUCATION

Advanced Level NGO - 9 points earned for 15 years of
participation raising a minimum of XI5 lakhs each year +
supported at TMM 2026 by 14 eligible Fundraisers and 7 eligible
Change Runners.

Founded in 2006 under the Isha Education Trust, Isha
Vidhya provides affordable, high-quality education to
rural and economically disadvantaged children
through nine schools in Tamil Nadu, educating nearly
9,000 students. Around 60% receive scholarships,
many are first-generation learners, and 49% of
students are girls. The schools focus on academics, life
skills, and holistic development to build confident,
independent futures.

Since 2011, the TMM has been a key partner. “We have
raised ¥20.94 crores through this association,” says
Mr. Vinod Hari, Project Director, Isha Education. “/t

has enabled us to provide scholarships to thousands
of underprivileged children across communities
while also strengthening school infrastructure such
asclassrooms and buses”.
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comingyear.

Advanced Level NGO - 11 points earned for 15 years of
participation raising a minimum of XI5 lakhs each year +
supported at TMM 2026 by 1 Corporate Team, and having 33
eligible Fundraisersand 9 eligible Change Runners.

EPILEPSY FOUNDATION

Fundraised: ¥79,04,408
Cause Category: Health

The Epilepsy Foundation (India) works to improve the
quality of life of people living with epilepsy through
awareness, treatment support, education, and
advocacy, promoting early diagnosis and reducing
stigma.

For over 15 years, the TMM has supported this mission.
“Participating in the TMM has helped us raise vital
funds while amplifying awareness about epilepsy,”
says Dr. Nirmal Surya, Founder and CEO. Funds raised

support medical care, medication, rehabilitation,
education assistance, and skill-development
programs, while the Privilege Points system helps
expand outreach and community engagement.



JAI VAKEEL FOUNDATION AND
RESEARCH CENTRE

Fundraised: ¥56,85,127
Cause Category: Disability

TATA MEMORIAL CENTER

Fundraised: ¥54,43,181
Cause Category: Health

Advanced Level NGO - 9 points earned for 11 years of
participation raising a minimum of I5 lakhs each year +
supported at TMM 2026 by 2 Corporate Teams, and having 22
eligible Fundraisersand 4 eligible Change Runners.

“Our association with TMM began in 2014 with a
simple hope; that children and adults with
intellectual disabilities be visible in spaces that reflect
Mumbai’s inclusive spirit. Over the years, the
marathon community has shown remarkable
commitment, helping us raise nearly 3¥2.8 crore to
strengthen therapy, vocational training, and family
support programmes. Beyond fundraising, the
marathon’s visibility and solidarity remind our
community that inclusion is a shared responsibility.
This journey has also come full circle: we once
encouraged others to run for our students; today, our
students run alongside everyone else. We are grateful
to every runner and supporter who stands with Jai
Vakeel Foundation in building a more inclusive
society.”

~ Archana Chandra, CEO Jai Vakeel Foundation

Advanced Level NGO - 9 points earned for 9 years of
participation raising a minimum of I5 lakhs each year +
supported at TMM 2026 by 4 Corporate Teams, and having 7
eligible Fundraisersand 2 eligible Change Runners.

Enabling Access to Life-Saving Cancer Care

The Tata Memorial Centre is one of India’s leading
comprehensive cancer institutions, providing high-
quality treatment while advancing prevention,
education, and research. At Tata Memorial Hospital in
Mumbai, nearly 70,000 patients seek care each year,
with close to 60% receiving subsidized or free
treatment.

Support from the TMM helps underserved patients
access essential treatments, improving treatment
continuity. The Privilege Points system further
strengthens participation and visibility, making TMM
a powerful platform for expanding awareness and
accessto equitable cancer care.

w

Advanced Level NGO - 9 points earned for 7 years of
participation raising a minimum of I5L each year + supported at
TMM 2026 by 13 eligible Fundraisers and 8 eligible Change
Runners.

FAMILY PLANNING ASSOCIATION
OF INDIA

Fundraised: ¥24,26,083
Cause Category: Health

Advancing Women'’s Health

Founded in 1949, the Family Planning Association of
India (FPA India) advances sexual and reproductive
health for underserved communities. Through the
TMM, FPA India drives its Race to Erase Cervical
Cancer campaign, promoting awareness, screening,
and HPV vaccination. In 2025, it reached over 2.5 lakh
people, conducted 22,622 screenings, and
administered 1,450 vaccinations.

“The Tata Mumbai Marathon has been an ideal
platform to raise awareness and support for critical
health issues,” says Dr. Kalpana Apte. “Like the
marathon, small steps can help India move closer to
eliminating cervical cancer.”
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Foundational Privilege Level NGOs

w

CONCERNE

INDIA FOUNDATION
HELPING PEOPLE HELP THEMSELVES

(d
Q@
CUDDLES

Foundation

[ masoom |

LIGHTING UP NIGHT SCHOOLS

(listed alphabetically)

ADAPT

8,83,010

Cause Category: Disability

Adventures Beyond Barriers
Foundation

X80,36,902
Cause Category: Disability

Cancer Patients Aid Association

X40,67,383

Cause Category: Health

CEQUE
%30,91,870

Cause Category: Education

Concern India Foundation
329,46,313

Cause Category: Education

Cuddles Foundation
388,75,343

Cause Category: Health

Maharashtra State Womens Council

X17,15,113

Cause Category: Children

Masoom
28,11,130

Cause Category: Education

Mumbai Mobile Creches
23,56,964

Cause Category: Children

Smile Foundation
%60,27,605

Cause Category: Education

Sparsha Charitable Trust

10,40,002

Cause Category: Education

Aditya Birla Education Trust

1,83,902

Cause Category: Health

Aseema Charitable Trust

38,82,038

Cause Category: Education

CanKids KidsCan
X38,51,619
Cause Category: Health

Children's Movement for Civic
Awareness

29,36,839

Cause Category: Education

CRY - Child Rights and You
X7,27,977

Cause Category: Education

Forum For Autism
X16,25,001

Cause Category: Disability

Making the difference
charitable trust

15,74,630

Cause Category: Environment

Muktangan Education Trust
24,91,624

Cause Category: Education

Rubaroo
X31,23,309
Cause Category: Children

SNEHA
I32,09,203

Cause Category: Health

St. Jude India Childcare Centres

X73,17,722

Cause Category: Children

ADITYA BIRLA

CHILD RIGHTS AND YOU,

W2

=~ SNEHA

RAISING HEALTH FOR ALL



Suryoday Trust Tapasya Foundation
327,49,949 366,18,374 ts TAPASYA

Cause Category: Education Cause Category: Health

The Akanksha Foundation Touching Lives Welfare Trust
X33,75,673 X13,77,327

Cause Category: Education Cause Category: Education

Trust For Retailers And Retail Ummeed Child Development
Associates Of India Center

%53,83,266 %15,93,928 m

Cause Category: Disability Cause Category: Disability SR

a

Urban Health Resource Centre Vipla Foundation

X28,06,691 X50,32,476

Cause Category: Women Empowerment Cause Category: Education

* Participant Privilege Level NGOs

(listed alphabetically)

Access Life Assistance Foundation Action Against Hunger Foundation

X11,39,501 54,817

Cause Category: Children Cause Category: Children

Advanced Veterinary Care Foundation Aftertaste Foundation

1,000 R4,94,271

Cause Category: Animal Welfare Cause Category: Livelihood Generation

Agatsu Foundation Akshaya Chaitanya
%7,50,083 32,44,401

Cause Category: Health Cause Category: Health

ALERT-India Amar Seva Sangam
X24,06,032 X9,76,293

Cause Category: Health Cause Category: Disability

Proiect Amhi The Alibaug Solid Waste Management Association through Project Aamhi works to
improve waste management in Raigad by collecting and recycling plastic waste

328,92,303 across villages. Funds raised will support removing large volumes of waste and
Highest in Cause Category: Environment preventing environmental damage.

Animal Rahat Animedh Charitable Trust
70,621 X34,91,020
Cause Category: Animal Welfare Cause Category: Education
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Annam

9,20,517

Cause Category: Health

Antaranq Foundation
329,500

Cause Category: Education

Apne Aap Women's Collective
22,29,044

Cause Category: Social, Civic & Community Development

Arpan
336,403

Cause Category: Education

Arushi Society
315,56,197

Cause Category: Disability

AURED Charitable Trust
%4,84,700

Cause Category: Disability

Bal Asha Trust
X10,23,668

Cause Category: Children

Bharathaksha Foundation
321,000

Cause Category: Education

Blue Star Foundation
37,00,100

Cause Category: Education

Cancer Control Mission

8,500

Cause Category: Health

Central Chinmaya Mission Trust

X8,46,673

Cause Category: Education

1o

Annamrita Foundation
31,500

Cause Category: Children

Anu Aggarwal Foundation

10,000

Cause Category: Health

ARMMAN
4,80,000

Cause Category: Health

Arunoday Sansthan
76,000

Cause Category: Livelihood Generation

Aspire For Her Foundation

2,27,652

Cause Category: Women Empowerment

BAIF Institute for Sustainable Livelihood

and Development
1,000

Cause Category: Livelihood Generation

Barefoot Edu Foundation
%1,15,666

Cause Category: Education

Bhumi
5,07,700

Cause Category: Education

British Asian India Foundation

40,502

Cause Category: Environment

Catalysts For Social Action
%4,80,000

Cause Category: Children

Centre For Social Action

5,000

Cause Category: Children



Centre fo-r Sc?cial and Behaviour Change SR (R S
Communication

1,85,235 I1N1,70,000

Cause Category: Health

Cause Category: Health

Cerebral Palsy Association of India Chaiim Foundation

9,09,300 1,78,457

Cause Category: Disability Cause Category: Women Empowerment

Cheshire Homes India Chetana Empowerment Foundation
36,34,100 46,848

Cause Category: Disability Cause Category: Education

Child Help Foundation Children Toy Foundation
21,300 323,100

Cause Category:Children Cause Category: Education

Chirag Rural Development Foundation Committed Communities Development Trust

51,251 1,18,500

Cause Category: Environment Cause Category: Children

Computer Shiksha Decimal Foundation
54,501 267,950

Cause Category: Education Cause Category: Health

Deepstambh Foundation Deesha Education Foundation

1,10,110 59,901

Cause Category: Education Cause Category: Health

DigiSwasthya Foundation Earth Focus Foundation

64,509 I42,08,851

Cause Category: Health Cause Category: Social, Civic & Community Development

Dignity Foundation educo
4,84,000 %5,52,534

Cause Category: Education Cause Category: Education

Ek Kadam Aur Foundation For Education And
Health

324,700

Educational and Development Initiatives

X71,501

Cause Category: Women Empowerment

Cause Category: Disability

Ek Saath- The Earth Foundation Ekam Foundation Mumbai
%2,31,071 318,38,503

Cause Category: Environment Cause Category: Health

m



Emancipaction India Foundation

25,000

Cause Category: Health

Enrich Lives Foundation
X1,23,959

Cause Category: Education

Family Service Centre
38,45,504

Cause Category: Social, Civic & Community Development

Goonj
%9,38,500

Cause Category: Social, Civic & Community Development

Gujarat Rajya Gram Vikas Samiti
36,99,750

Cause Category: Environment

Gunvati Jagan Nath Kapoor Medical Relief
Charitable Foundation

X2,37,402
Cause Category:Health

Hamari Silai Foundation
11,000

Cause Category: Women Empowerment

HEED India
X8,09,602
Cause Category: Arts Culture & Sports

India Infoline Foundation

I11,00,000

Cause Category: Education

iSaahasi Academy India Foundation
31,87,100

Cause Category: Women Empowerment

empowHER India
399,502

Cause Category: Gender Equality

Ethos Foundation

14,200

Cause Category: Health

Friends of Max
%1,39,100

Cause Category: Health

Grassroots Foundation
14,000

Cause Category: Education

Gully Classes Foundation

322,802

Cause Category: Education

Habitat For Humanity India
E@Xolo]o)

Cause Category: Social, Civic & Community Development

Hariraj Charitable Trust
389,585

Cause Category: Gender Equality

Human Capital For Third Sector
X6,30,000

Cause Category: Education

Indic Al Foundation For Social Good
2,500

Cause Category: Disability

iTeach Movement
%9,93,173

Cause Category: Education

. . The Inspire Institute of Sport develops India’s future Olympic and Paralympic
Inspire Institute of Sport

championsthrough fully funded scholarships, world-class coaching, sports science,
319,15,695 and education. Funds raised will support high-potential athletes with holistic
training, facilities, and career development to help them compete and succeed on

the global stage.

Highest in Cause Category: Arts Culture & Sports
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Jeevan Asha Charitable Society
%17,00,000 320,000

Janvikas Samajik Sanstha

Cause Category: Education Cause Category: Education

The Jamnalal Bajaj Seva Trust through its Hamaara Sapna initiative empowers

Jamnalal Bajaj Sewa Trust

women from marginalized communities through holistic education, including life

341,03,000 skills, spoken English, computer training, and vocational skills, helping them build
- - confidence, self-reliance, and better livelihood opportunities for a more
Highest in Cause Category: Women Empowerment independent future.

Jidnyasa Charitable Trust
X15,500

Cause Category: Children

K CORP charitable trust
%25,90,000

Cause Category: Health

Kala Ghoda Association
X500

Cause Category: Arts Culture & Sports

Khel Shala
32,61,201

Cause Category: Education

Kismat Trust
313,200

Cause Category: Education

Lupin Human Welfare and Research Foundation

I32,00,000

Cause Category: Social, Civic & Community Development

Jivan Jyot Druq Bank
27,600

Cause Category: Health

K.C. Mahindra Education Trust- Project Nanhi Kali
27,12,302

Cause Category: Education

Kankura Masat Social Welfare Society

12,000

Cause Category: Education

Khelo Football Ecosystem Development

Federation
10,000
Cause Category: Arts Culture & Sports

Know Me India Trust

17,600

Cause Category: Women Empowerment

Magic Bus India Foundation
10,500

Cause Category: Education

Magician Foundation India Mahila Sewa Trust
X2,51,801 X14,33,458

Cause Category: Education Cause Category: Women Empowerment

Maitrayana MAITRI
X7,69,056 31,29,907

Cause Category: Women Empowerment

Cause Category: Social, Civic & Community Development

Make-A-Wish Foundation Of India MANAYV Foundation
37,21,622 X1,05,305

Cause Category: Disability

Cause Category: Children

13



Mann - Center For Individuals With Special Needs

10,33,707

Cause Category: Disability

MelJol
%10,86,000

Cause Category: Education

Mijwan Welfare Society
38,100

Cause Category: Livelihood Generation

Missing Link Trust
217,28,757

Cause Category: Education

Mudita Foundation
%1,06,909

Cause Category: Education

Muskan foundation for people with
Multiple disabilities

11,000

Cause Category: Education

Nargis Dutt Foundation
2,600

Cause Category: Health

NASEOH
331,33,044

Cause Category: Disability

Neevijivan Foundation
<1,15,500

Cause Category: Women Empowerment

Oasis India
320,110

Cause Category: Children

OSCAR Foundation
X1,05,20,804

Cause Category: Education

MBA Foundation
312,001

Cause Category: Disability

Mentaid

1,04,000

Cause Category: Disability

MILT Charitable Trust, Bombay
X10,000

Cause Category: Children

Mohan Foundation
210,26,407

Cause Category: Health

MukkaMaar
%1,70,191

Cause Category: Gender Equality

Myna Mahila Foundation
217,503

Cause Category: Women Empowerment

National Association For The Blind

12,100

Cause Category: Education

Neerja Foundation
%1,05,00,000

Cause Category: Health

Neonates Foundation of India

12,01,202

Cause Category: Health

Orphan Disease Foundation
%5,31,704

Cause Category: Health

Paani Foundation
X1,69,736

Cause Category: Livelihood Generation



Parkinson's Disease And Movement
Disorder Society

Parikrma Humanity Foundation

I44,00,000

63,185
Cause Category: Health

Cause Category: Education

People For Animals Bengaluru PETA, India

18,000 X7,02,773

Cause Category: Animal Welfare Cause Category: Animal Welfare

Prakruti Education and Research Foundation Pratham Education Foundation
310,000 337,05,000

Cause Category: Education Cause Category: Education

e . The Population First is a social impact organisation advancing women'’s
Population First . . N L
empowerment, gender equality, and community mobilisation. Its key initiatives
35,11,002 include the Laadli girl-child campaign and AMCHI, a field-based programme
supporting health, nutrition, livelihoods, and rural development to drive long-term

Highest in Cause Category: Gender Equality sl s e e e A i A

RA Foundation Rangoonwala Foundation (India) Trust
27,10,501 80,700

Cause Category: Education Cause Category: Women Empowerment

Rati Foundation Reach Education Action Programme
XMN,57,302 X5,24,800

Cause Category: Children Cause Category: Education

RESQ Charitable Trust Rise Against Hunger India
X300 31,26,014

Cause Category: Animal Welfare Cause Category: Health

RISE Infinity Foundation Room To Read India Trust

1,31,404 42,700

Cause Category: Social, Civic & Community Development Cause Category: Education

Rosy Blue Foundation Rotary Club of Pune Metro
%11,70,000 321,000

Cause Category: Social, Civic & Community Development Cause Category: Education

Roundglass Foundation Rushabh Foundation
315,600 %11,10,200

Cause Category: Children Cause Category: Education

Sahaara Charitable Society Salaam Baalak Trust
R22,75,446 X1,13,200
Cause Category: Children Cause Category: Children

ns



Salaam Bombay Foundation Samarthanam Trust for The Disabled

5,09,400 12,600

Cause Category: Education Cause Category: Disability

Samman Association SAMPARC - Social Action for Manpower Creation
%1,98,506 42,09,500

Cause Category: Health Cause Category: Children

Samskrita Bharati (Kokan) TRUST Sanjeevani Life Beyond Cancer
X1,25,264 %1,00,000

Cause Category: Education Cause Category: Health

Sankalp Rehabilitation Trust Sarthak Foundation

4,38,061 X21,00,000

Cause Category: Health Cause Category: Education

Sarva Vikas Seva Sanstha Satkaram Foundation
320,001 20,500

Cause Category: Education Cause Category: Education

Scottish Masonic Fund of Benevolence Seneh- Bhavada Devi Memorial Philanth;oitt:
rus

X3,89,100
Cause Category: Elderly Care

84,503

Cause Category: Social, Civic & Community Development

Sense International India Sethu
326,100 34,80,200

Cause Category: Disability Cause Category: Disability

Seva Sadan Society Seva Sahayoq Foundation
34,501 %15,80,100

Cause Category: Children Cause Category: Education

Sewa International Shanti Seva Nidhi
X1,91,04,807 23,500

Cause Category: Education Cause Category: Education

Shraddha Charitable Trust Smit Old Age Home And Care Foundation
31,25,602 32,016

Cause Category: Disability Cause Category: Elderly Care

SOFOSH SOPAN
X1,50,203 X10,12,500
Cause Category: Disability Cause Category: Disability

e



SOS Children's Villages India Spark a Change Foundation
37,700 318,601

Cause Category: Children Cause Category: Education

Sri Nityanand Educational Trust Srijon - Artscape

15,80,000 34,80,010

Cause Category: Livelihood Generation Cause Category: Health

Srujna Charitable Trust St. Catherine of Sienna School and Orphanage

3,93,601 1,000

Cause Category: Women Empowerment Cause Category: Education

Sterlite Edindia Foundation Subhiksha Voluntary Organization
211,500 66,743

Cause Category: Education Cause Category: Disability

Sunshine Education Society Support Our Heroes

2,12,310 11,300

Cause Category: Disability Cause Category: Social, Civic & Community Development

Tata Cancer Care Foundation Teach for India

40,30,239 55,001

Cause Category: Health Cause Category: Education

Thalassemia Society Pune Chapter The Anubis-Tiger Foundation
44,279 X1,30,268

Cause Category: Disability Cause Category: Animal Welfare

The Blue Ribbon Movement Trust The Feline Foundation

14,21,706 83,320

Cause Category: Social, Civic & Community Development Cause Category: Animal Welfare

The Hands of Hope Foundation The Hindu Womens Welfare Society

X14,57,479 4,97,612

Cause Category: Children Cause Category: Children

The Humsafar Trust The PRIDE India
X1,65,403 31,311,156

Cause Category: Health Cause Category: Health

The Society for Door Step School The Society For Rehabilitation of Crippled Children
25,40,500 234,222

Cause Category: Education Cause Category: Health
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The Vatsalya Foundation Tisser Artisans Trust

22,601 21,813

Cause Category: Children Cause Category: Livelihood Generation

The Welfare of Stray Doqgs The The Welfare of Stray Dogs is an animal welfare NGO that conducts street dog
sterilization and rabies immunization programmes in Mumbai. Its work also
includes on-site first aid for injured street animals, adoption initiatives, and public
Highest in Cause Category: Animal Welfare awareness programmes on rabies and animal welfare.

X17,07,533

TNS India Foundation Tulsi Trust
210,000 213,500

Cause Category: Livelihood Generation Cause Category: Elderly Care

T e e e D The Tr?ﬁgur-a C-haritable Trust advances philanthrc-:py through disas-te-r. r?Iief,
e st s s education, livelihood, environmental, and community development initiatives,
322,71,000 particularly in Mumbai and Maharashtra. The Trust supports underserved
communities through partnerships, microcredit, and sustainable employment
initiatives, raising funds annually through the Tata Mumbai Marathon.

Highest in Cause Category: Livelihood Generation

TWEET Foundation Udaan Welfare Foundation
%1,38,950 312,000

Cause Category: Gender Equality Cause Category: Education

Udayan Care Umang Foundation
%5,57,402 31,41,005

Cause Category: Children Cause Category: Education

Under The Mango Tree Society V Care Foundation
X5,41,300 57,378

Cause Category: Livelihood Generation Cause Category: Health

V-Excel Educational Trust Vasantha Memorial Trust

36,30,000 X12,76,720

Cause Category: Disability Cause Category: Health

Vidya Integrated Development For Youth and
Adults

X7,88,215

Cause Category: Education

VConnect Foundation
55,354

Cause Category: Disability

Vidyadaan Sahayyak Mandal War Wounded Foundation
358,49,056 32,29,044

Cause Category: Education Cause Category: Disability

Western Region Social Service Forum Wetnose Foundation
10,500 X2,83,263

Cause Category: Education Cause Category: Animal Welfare
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Women's India Trust World for All Animal Care and Adoptions
57,605 21,93,004

Cause Category: Education Cause Category: Animal Welfare

YODA Youth For Seva
%5,98,519 212,101

Cause Category: Animal Welfare Cause Category: Education

no



CAUSE-WISE
FUNDS RAISED
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%6,10,91,260

X3,99,35,036

X1,04,13,519

%54,98,217

X51,73,220

X37,98,801

X27,35,797

10,09,230

9,19,916



SUMMARY OF FUNDS RAISED AT
TATA MUMBAI MARATHON 2026

Amount

Category

CHANGE RUNNERS

(individuals fundraising 32 lakhs or more)

e Young Leaders (below the age of 21 years) 2,99,12,919
e Corporate Fundraisers X5,09,71,343
e Other Change Runners (excluding Young Leaders and Corporate X19,13,44,913

Fundraisers)

e Corporate Contributions 27,51,40,000

e Corporate Fundraisers (excluding Change Runners) 38,15,596

(individuals fundraising below 32 lakhs)

e Young Leaders (below the age of 21 years) 366,98,018

e Other individual fundraisers (excluding Young Leaders and Corporate 3,44,24,057
Fundraisers)

DONATIONS
e Direct donations to NGO Pages 61,011,076
e Top-Up Donations X20,66,032
¢ Pledge amounts raised 356,50,108

THE TMM GREEN BIB INITIATIVE

e Contributions by TMM 2026 participants 20,92,180

¢ Direct donation on Initiative's page on the UWM website X16,40,504

TOTAL FUNDS RAISED

60,68,56,746
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FINANCIALS OF
FUNDS RAISED

As the philanthropy partner for the Tata Mumbai Marathon, United Way Mumbai carries a responsibility that
extends beyond enabling fundraising. A central priority is ensuring that funds raised are managed responsibly and
directed where they can create the greatest possible impact.

For TMM 2026, the platform remains one of the most cost-efficient fundraising avenues for nonprofits in India.
Administrative costs are kept below 4.1%, ensuring that approximately 95.9% of total funds raised go directly to
NGOs working on the ground. A significant portion of operational expenses is supported through corporate
participation, which helps keep the cost for individual fundraisers extremely low—around 0.59% of the funds they
raise.

In addition, United Way Mumbai absorbs all online payment gateway charges. This ensures that 100% of donations
made through NGO and individual fundraiser pages are transferred in full to the organisations they are meant to
support.

The platform also prioritises reinvestment in the nonprofit ecosystem. This year, 17 lakh from retention amounts
and the common pool has been redirected to participating NGOs as incentives, strengthening their programmes
and outreach efforts.

Before onboarding, each participating NGO undergoes a rigorous due diligence process to ensure compliance,
transparency, and accountability. All eligible contributions made through the platform qualify for 80G tax benefits,

with donorsreceiving their tax receiptsinatimely manner.

These systems and safeguards uphold high standards of transparency and financial stewardship—ensuring that
funds raised not only mobilise support, but translate into meaningful, lasting social impact.
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About
United Way Mumbai

United Way Mumbiai is proud to have served as the official Philanthropy Partner for the Tata Mumbai Marathon
since 2009. As a trusted nonprofit working across India, we address diverse community challenges while

strengthening the broader development sector.

In this role, United Way Mumbai has built a transparent, cause-neutral, and user-friendly digital platform that
enables NGOs, individuals, and companies to harness the marathon'’s scale to raise funds, build awareness, and
drive social change. The ecosystem supports multiple forms of participation, including corporate team
engagement and dedicated online crowdfunding pages.

Central to this effort is the event's Philanthropy Structure—a specialised framework that governs charitable
fundraising linked to the marathon. United Way Mumbai ensures high standards of transparency through rigorous
due diligence of all participating NGOs, verifying their credibility and readiness. It also creates opportunities for
individual fundraisers and supports nonprofits in strengthening their fundraising capabilities to maximise impact.
United Way Mumbai also ensures that the platform remains one of the most cost-effective channels for giving. By
covering all payment gateway charges, it enables 100% of funds raised through individual fundraising pages to go
directly to the chosen NGOs. In addition, it oversees transparent fund disbursement and provides donors with tax
exemption receipts.

Together, these efforts position the Tata Mumbai Marathon as more than a race—transforming it into a structured,
inclusive platform for large-scale, accountable, and impactful giving.
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TATA |
l ‘ G CONSULTANCY ' '

SERVICES TATA

Thousands of runners,
one city moving forward

When communities come together, progress
follows. At TCS, we bring people, ideas and
technology together to help communities and
businesses keep moving forward. Thank you,
Mumbal, keep setting the pace.

Learn more at tcs.com

’;’ TATA
P MUMIBAI
7

MARATHON

With you for the long run
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AMARON

LASTS LONG, REALLY LONG.

BATTERIES | INVERTERS | LUBRICANTS

Scan to Explore the
Amaron Range

;5

www.amaron.com
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